BLISHED  AT  BALTIMORE  EVERY  MONDAY 


VOLUME  SIXTY-THREE.  NUMBER  TWENTY-ONE 


DECEMBER  23,  1940 


HE  GOES  TO  ALL  THE  SMARTEST  PLACES.  This  truckman  is  delivering 
canned  food  to  a  smart  New  York  hotel.  This  typifies  the  thousands  of  canned 
food  deliveries  that  are  made  to  hotels  and  restaurants,  every  week.  To  get 
hotels  and  restaurants  to  use  even  more  canned  foods,  American  Can  Company 
advertises  the  advantages  of  canned  foods  in  top  hotel  and  restaurant  trade 
journals.  These  advertisements  are  helping  you  get  your  share  of  this  more  than 
a  billion-dollar-a-year  food  market. 
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DOUBLE  SEAMING 

Friction  rings  being  attached  to  1  Quart  Paint  Cans 
Output: — 150  per  minute,  on  our  No.  51,  Ten  Spindle, 

Automatic  Rotary  Seamer. 
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FMC  DOUBLE  HUSKER 

—WITH  SEMI -HARD  RUBBER  ROLLS 
THAT  *^WEAR  LIKE  IRONr 

•  The  FMC  Double  Busker  turns  out  120  to  160 
ears  of  perfectly  husked  com  per  minute.  There’s 
less  braising  and  breaking  of  tender  corn  because 
rubber  rolls  are  used — yet  they  ’’wear  like  iron”. 

Each  roll  is  made  in  three  sections  which  can 
be  readily  interchanged,  distributing  the  wear 
evenly.  When  a  section  wears  out,  it  alone  need 
be  replaced. 

Handles  the  com  as  fast  as  two  operators  can 
feed.  Cuts  down  sorting  and  rehusking  time  be¬ 
cause  it  removes  all  the  husk  regardless  of  the 
size  or  lack  of  uniformity  of  ears. 

Put  this  machine  to  work  for  you.  Mail  the 
coupon  for  complete  information. 

*  FMC  Engineera  are  constantly  developing  ana 
teating  new  machinea for  producing  finest  quality 
packs  at  lower  coaU 
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A-fi02-T 

Food  Machinery  Corporation 
(Sprague-Sells  Division),  Noopeston,  III. 

Please  send:  □  Full  details  of  the  FMC  Double  Huskei. 
□  Youi  complete  General  Catalog. 
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Syracuse  Machine  Shop.  That’s  a  long  time — 15  years. 
But  many  others  like  Ed  have  been  with  us  even  longer. 
And  right  there's  the  answer  to  the  question — “What 
makes  Continental’s  equipment  so  superior?’’ 

Skill,  training,  experience,  care — Ed  Heck  and  his 
fellow  workers  combine  all  to  assure  quality,  dependa¬ 
bility,  and  durability  in  every  piece  of  Continental 
equipment.  Their  workmanship  is  a  guarantee  to  our 
canning  customers  of  efficient,  economical  operation. 
Their  service  with  Continental  is  another  important 
reason  why  it  will  pay  you  to  be  serviced  by  Continental. 


Ey  HECK  is  right!  That  man  up  there  who’s  giving 
^  such  close  attention  to  his  work  is  Ed  Heck,  one  of 
Continental’s  many  expert  machinists.  Ed  is  doing  just 
what  the  headline  says — precision  grinding  a  spindle 
for  one  of  our  sturdy,  high-speed  machines. 

It  takes  a  highly  skilled,  experienced  man  to  grind 
a  spindle  accurately — so  accurately  that  it  synchron¬ 
izes  perfectly  with  every  other  machine  part  to  perform 
smoothly  and  steadily  and  save  you  time,  trouble,  and 
money.  Ed’s  technical  skill  has  been  developed  by  15 
years’  experience  in  the  grinding  department  of  our 
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ND  it  came  to  pass  that  in  those  days  there  went  out  a  decree  from 
Caesar  Augustus  that  the  whole  world  should  be  enrolled. 

This  enrolling  was  first  made  by  Cyrinus,  the  governor  of  Syria. 

And  all  went  to  be  enrolled,  every  one  into  his  own  city. 

And  Joseph  also  went  up  from  Galilee,  out  of  the  city  of  Nazareth  into 
Judea,  to  the  city  of  David,  which  is  called  Bethlehem,  because  he  was  of 
the  house  and  family  of  David. 

To  be  enrolled  with  Mary,  his  espoused  wife,  who  was  with  child. 

And  it  came  to  pass  that  when  they  were  there  her  days  were  accom¬ 
plished  that  she  should  be  delivered. 

And  she  brought  forth  her  first-born  son,  and  wrapped  him  up  in  swad¬ 
dling  clothes,  and  laid  him  in  a  manger,  because  there  was  no  room  for 
them  in  the  inn. 

And  there  were  in  the  same  country  shepherds  watching,  and  keeping 
the  night-watches  over  their  flock. 

And  behold  an  angel  of  the  Lord  stood  by  them,  and  the  brightness  of 
God  shone  round  about  them,  and  they  feared  with  a  great  fear. 

And  the  angel  said  to  them:  "Fear  not;  for  behold  I  bring  you  good 
tidings  of  great  joy,  that  shall  be  to  all  the  people; 

"For  this  day  is  born  to  you  a  Saviour,  who  is  Christ  the  Lord,  in  the 
city  of  David. 

"And  this  shall  be  a  sign  unto  you;  you  shall  find  the  infant  wrapped  in 
swaddling  clothes,  and  laid  in  a  manger.” 

And  suddenly  there  was  with  the  angel  a  multitude  of  the  heavenly  army, 
praising  God  and  saying: 

"Glory  to  God  in  the  highest;  and  on  earth  peace  to  men  of  good  will.” 

And  it  came  to  pass,  after  the  angels  departed  from  them  into  Fleaven, 
the  shepherds  said  one  to  another:  "Let  us  go  over  to  Bethlehem,  and  let  us 
see  this  word  that  is  come  to  pass,  which  the  Lord  hath  showed  to  us.” 

And  they  came  with  haste;  and  they  found  Mary  and  Joseph,  and  the 
infant  lying  in  the  manger. 

And  seeing,  they  understood  of  the  word  that  had  been  spoken  to  them 
concerning  this  child. 

And  all  that  heard,  wondered;  and  at  those  things  that  were  told  them 
by  the  shepherds. 

But  Mary  kept  all  these  words,  pondering  them  in  her  heart. 

And  the  shepherds  returned,  glorifying  and  praising  God  for  all  the 
things  they  had  heard  and  seen,  as  it  was  told  unto  them.  (Luke  2,  1-20) 


. .  .  “and  on  earth  peace  to  men  of  good  will” !  Was  this 
ever  so  sadly  needed  as  today?  “Men  of  good  will.” 

Tis  said  we  are  a  Christian  nation,  or  a  nation 
of  Christians.  Christianity  began  at  the  manger  in 
Bethlehem,  nearly  two  thousand  years  ago,  the  feast 
we  celebrate!  All  nature  on  earth,  the  planets  above 
and  the  waters  all  obey  a  supreme  Will,  but  man, 
endowed  above  all  these  with  free-will,  what  has  he 
done  with  his  incomparable  gift? 

We  think  it  not  out  of  place  to  retell  the  old,  old 
story,  as  we  have  on  the  preceding  page,  and  most 
heartedly  we  wish  you,  as  men  of  good  will, — and  all 
of  yours, 

A  VERY  MERRY  CHRISTMAS! 

*  *  * 

TO  BUSINESS — Evidently  the  canning  industry 
is  well  taken  care  of  in  its  participation  and  co-opera¬ 
tion  with  the  Defense  Plans,  in  the  appointment  of  a 
well-known  canner,  Mr.  Baxter.  You  will  find  the 
details  of  this  in  the  report  of  the  New  York  State 
Canners  Convention  in  this  issue.  This  takes  care  of 
our  army  needs,  and  shows  us  to  be  in  step  with  our 
country’s  efforts. 

From  the  Ohio  Canners  Convention  comes  evidence 
that  the  wishes  and  desires  of  the  Consumers  are  to 
be  taken  equally  good  care  of.  You  will  find  that  in 
the  report  in  this  issue.  The  two  make  an  important 
consideration. 

And  since  some  of  you  may  be  exercised  over  the 
investigation  into  foods,  and  the  further  investigation, 
re:  anti-trust,  we  reproduce  what  seems  to  us  to  be  a 
very  sensible  and  much  needed  innovation.  Take  it 
and  read,  and  with  this,  dismiss  business  and  its  cares 
for  a  while  and  rest  your  minds  by  enjoying  to  the 
fullest  this  Christmas  holiday,  as  apparently  only  this 
country  can  enjoy  it  this  fateful  year.  Our  neighbors 
in  South  America  use  another  day  for  their  celebration, 
January  6th,  when  the  three  wisemen,  the  kings,  came 
to  visit  the  manger  and  brought  their  gifts  of  gold, 
frankincense  and  myrrh.  Their  celebration  of  the 
religious  feast  on  Christmas  day,  and  the  gift-giving 
and  pleasure  indulging  on  January  6,  has  its  attraction. 

ANTI-TRUST  LAW  CHANCES  ADVISED 

CREATION  OF  INDUSTRIAL  COURT,  SUBPENA  POWER, 
HEAVIER  PENALTIES  RECOMMENDED  IN  REPORT 

From  N.  C.  A.  Information  Letter  of  December  H,  19U0 

Four  major  changes  to  provide  new  machinery  for  more 
efficient  enforcement  of  the  Sherman  Act  and  the  anti-trust  laws 
are  recommended  in  a  monograph  submitted  to  the  Temporary 
National  Economic  Committee  entitled  “Anti-trust  in  Action.” 

The  report,  which  was  made  public  this  week  by  Senator 
Joseph  C.  O’Mahoney,  chairman  of  the  Committee,  was  prepared 
by  Walton  Hamilton,  professor  of  law,  Yale  University  Law 
School  and  adviser  to  the  Anti-trust  Division  of  the  Department 
of  Justice,  and  Miss  Irene  Till.  The  monograph  recommends 
to  Congress  the  enactment  of  legislation  to: 

1.  Create  an  industrial  court  of  five  or  seven  members,  with 
power  to  hear  and  act  on  all  litigation  to  be  brought  by 
the  Federal  Government  involving  the  Sherman  Act  and 
other  anti-trust  laws; 

2.  Authorize  the  power  of  subpena  to  the  Department  of 
J  ustice ; 


3.  Provide  heavier  civil  penalties  for  anti-trust  violations, 
similar  to  the  O’Mahoney-Hobbs  civil  remedies  bill  offered 
at  the  last  session  of  Congress; 

4.  Authorize  larger  appropriations  for  the  Anti-trust  Division 
so  that  it  can  more  effectively  police  on  a  national  scale 
all  violations  of  the  anti-trust  laws. 

In  urging  the  creation  of  an  industrial  court  to  handle  all 
anti-trust  litigation,  the  monograph  in  summary  says : 

“Its  bench  of  five  or  seven  members  should  be  as  competent 
in  the  usages  of  business  as  they  are  learned  in  the  law.  To  it 
should  go  cases  concerned  with  the  Sherman  Act  and  the 
industrial  codes  by  which  it  is  implemented.  It  would  determine 
guilt  and  assess  fines,  order  dissolution  and  divestment,  enjoin 
unlawful  conduct.  Instruments  of  industrial  government  would 
come  to  it  for  critical  scrutiny  and  a  judicial  sanction.  The 
judges,  sitting  singly,  would  dispose  of  the  run-of-mine  business; 
issues  of  consequence  would  go  to  the  full  bench.  An  appeal, 
strictly  limited  to  questions  of  law,  would  lie  only  to  the  U.  S. 
Supreme  Court.  A  host  of  cases,  now  scattered  throughout  the 
courts  would  be  gathered  into  a  single  calendar  to  be  handled 
by  jurists  competent  in  matters  of  the  national  economy.  In 
time  its  mounting  body  of  decisions  would  come  to  constitute  for 
business  a  flexible  code  of  public  control.” 

In  advocating  the  subpena  power  for  the  Department  of 
Justice,  the  monograph  says: 

“It  is  likewise  high  time  for  Antitrust  to  improve  its  access 
to  information.  For  the  task  of  information,  Justice  should  be 
fitted  out  with  the  power  of  subpena.  Access  to  information 
would  loosen  the  severities  of  legal  process.  It  substitutes  in¬ 
dustrial  analysis  for  the  costly,  clumsy,  erratic  process  of  inquiry 
by  grand  jury.  It  puts  the  criminal  action  and  the  plea  in 
equity  upon  an  equality  and  enables  the  choice  between  them 
to  be  made  upon  fitness  for  the  instant  case.  It  allows  the  more 
constructive  way  to  be  taken  where  the  real  issue  is  the  correc¬ 
tion  of  trade  practice.  It  obviates  the  urge  to  prosecute  where 
the  activities  in  question  correspond  so  crudely  to  the  norm 
of  a  crime.” 

In  urging  heavier  penalties,  such  as  the  O’Mahoney-Hobbs 
Bill,  the  report  says: 

“But  if  equity  is  to  be  the  main  reliance,  it  must  deter  as  well 
as  correct.  A  public  case  in  tort  should  be  grafted  upon  the 
equity  process.  To  be  effective,  the  section  on  penalties  must 
be  rewritten.  A  $5,000  penalty  will  hardly  kill  off  a  conspiracy 
that  promises  to  net  $5,000,000.  It  also  does  little  good  to  limit 
the  fine  to  the  offending  corporation  when  acts  of  restraint  are 
decreed  by  officials.  If  a  company  were  made  to  forfeit  twice  its 
net  income,  and  its  ranking  officials  twice  their  salaries,  for 
the  period  of  violation,  the  hazard  would  become  a  factor  of 
consequence  in  the  making  of  policy.” 

In  explaining  the  need  for  larger  appropriations  for  the 
Antitrust  Division  of  the  Department  of  Justice,  the  monograph 
says: 

“The  national  economy  is  the  instrument  of  general  welfare; 
its  industries  perform  a  public  office  and  are  affected  with  a 
public  interest.  To  facilitate  this,  Antitrust  should  be  pro¬ 
vided  with  funds  adequate  to  the  magnitude  of  its  task.  Its 
office  is  to  police  the  national  economy,  and  an  appropriation 
shaped  by  the  ideas  of  the  nineties  no  longer  fits  the  modem 
world.  It  would  still  have  to  deter  by  example  rather  than 
prosecute  all  offenders,  but  the  samples  should  be  numero  is 
and  varied  enough  to  cover  the  industrial  front.” 

A  number  of  other  monographs  in  which  the  industry  m  ly 
be  interested  were  noted  on  page  6381  of  INFORMATION 
LETTER  NO.  813.  The  studies  are  the  work  of  economi  ts 
and  experts  in  the  Government  departments  and  do  not  nec' s- 
sarily  express  the  views  of  the  Temporary  National  Econoi  ic 
-Committee,  although  prepared  for  the  Committee’s  use. 

Copies  of  this  report,  TNEC  monograph  No.  16,  may  he 
purchased  from  the  Superintendent  of  Documents,  Government 
Printing  Office.  Copies  are  on  file  for  inspection  by  interes  jd 
persons  at  the  Library  of  Congress  and  the  office  of  the  Exe  i- 
tive  Secretary,  TNEC,  281  Federal  Trade  Commission,  Wash¬ 
ington,  D.  C. 


FACTORY  WHISTLES  ARE  BUGLES,  TOO! 
Is  Your  Plant  Prepared  for  ’41? 
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NEW  YORK  CANNERS  CONVENE 

SPLENDID  ASSORTMENT  OF  BUSINESS  AND  PLEASURE 


Mr.  Lee  Taylor,  able  Secretary  of  the  New  York  Canners 
Association,  made  the  55th  Annual  Convention  held  at  the 
Statler  Hotel,  Buffalo,  December  12th  and  13th,  a  feature  from 
start  to  finish.  President  F.  L.  Shannon  welcomed  the  well-filled 
hall,  thanked  the  various  committees  and  Secretary  Taylor  for 
their  untiring  support  during  the  year  and  then  introduced 
President  Krimendahl  of  the  National  Canners  Association. 

Mr.  Krimendahl  presented  an  interesting  talk  on  prospects  for 
1941  and  outlined  in  brief  the  progress  and  service  of  the 
National  Canners  Association,  and  their  activities  in  connec¬ 
tion  with  National  Defense  during  the  past  several  months.  In 
the  absence  of  Dr.  P.  J.  Parrot,  Director  of  the  New  York 

State  Agricultural  Experiment  Station,  Dr.  McNew  thanked  ^  £  HALSTEAD 

New  York  canners  for  their  cooperation  in  the  past,  and  ex-  v  u'  m  n  j 

pressed  the  desire  of  Dr.  Parrot  and  his  associates  to  be  helpful  ®  President 

at  all  times.  Their  objective  is  threefold,  he  said:  1.  to  increase 
quality;  2.  to  stabilize  production;  3.  to  find  new  outlets  for 


agricultural  products.  The  canning  industry  has  been  most 
important  in  the  development  of  these  objectives. 

Mr.  Shannon  then  introduced  Mr.  Baxter  whose  address  is 
given  below. 

THE  ARMY  AND  CANNED  FOODS 

By  John  L.  Baxter,  Special  Adviser  on  Canned  Foods  and  Liaison 
Between  the  Quartermaster  Corps  and  the  Canning  Industry 

Since  being  appointed  Special  Adviser  on  Canned  Foods  to 
the  Coordinator  of  Defense  Purchases,  I  have  been  asked  by 
so  many  people  to  explain  what  it  is  all  about  that  it  seems 
advisable  to  anticipate  questions  along  that  line  by  giving  you 
a  short  account  of  the  set-up. 

Many  people,  for  instance,  refer  to  the  Advisory  Commission 
as  “The  Defense  Council,”  but  the  Defense  Council  was  organ¬ 
ized  in  1916  by  a  statute  directing  the  President  to  appoint  a 
Council  of  National  Defense,  composed  of  the  Secretaries  of 
War,  Navy,  Interior,  Agriculture,  Commerce  and  Labor.  The 
Council,  in  turn,  was  directed  to  nominate,  the  President  to 
ai)point  “An  Advisory  Commission  of  no  more  than  seven  per¬ 
sons,  each  of  whom  shall  have  special  knowledge  of  some  indus¬ 
try,  public  utility  or  the  development  of  some  natural  resource, 
or  be  otherwise  specifically  qualified,  in  the  opinion  of  the 
Council,  for  the  performance  of  the  duties  hereinafter  provided.” 

On  request  of  the  President,  the  76th  Congress  appropriated 
10  million  dollars  ($10,000,000)  and  authorized  an  additional 
tix  billion  dollars  ($6,000,000,000)  in  contracts  to  increase  the 
strength  of  our  army  to  1,200,000  men  and  to  provide  critical 
•uipment  for  an  additional  800,000  men,  and  a  two-ocean  navy. 
The  Commission’s  task,  in  brief,  is  to  translate  this  National 
‘.'nfense  Program  from  appropriations  and  blueprints  into 
•^ion.  It  is  based  on  three  fundamental  questions:  “What 
we  need?”  “Where  is  it?”  “How  do  we  get  it?” 

The  Commission  draws  no  specifications,  signs  no  contracts, 
merely  advises,  aids  in  negotiations,  facilitates  procurement 
ough  the  following  organization : 

Industrial  Materials  Division  under  Edward  R.  Stettinius, 

Jr. 

‘  Production  Division  headed  by  William  S.  Knudsen. 

.  Transportation  Division  under  Ralph  Budd. 

Labor  Division  under  Sidney  Hillman. 

.  Agriculture  Division  under  Chester  Davis. 

Division  of  Price  Stabilization  under  Leon  Henderson. 

.  Division  of  Consumer  Protection  headed  by  Miss  Harriet 
Elliott. 
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Six  other  Divisions  in  addition  to  those  provided  for  in  the 
original  statute,  have  since  been  created.  One  of  these  is 
Purchasing  which  was  set  up  by  Executive  Order  on  June  27, 
1940,  establishing  the  Office  of  the  Coordinator  of  Defense 
Purchases,  to  maintain  close  contact  with  defense  procurement 
agencies.  The  Commission  makes  studies  and  recommenda¬ 
tions  on  a  wide  variety  of  subjects  dealing  with  procurement, 
such  as:  methods  of  financing,  profit  control,  contract  forms, 
specifications  and  geographic  distribution  of  purchasing.  A 
Priorities  Section  has  been  set  up  to  deal  with  this  last  problem. 
An  Industrial  and  Small  Business  Activities  Office  assists  manu¬ 
facturers  and  others  dealing  with  the  Government  by  giving 
them  a  central  distribution  point  of  information. 

Donald  M.  Nelson,  former  Vice-President  of  Sears,  Roebuck, 
is  the  Coordinator  of  Defense  Purchases.  His  duties  as  out¬ 
lined  above  are  numerous  and  widespread.  Douglas  C.  Mac- 
Keachie  is  his  assistant.  They  in  turn  are  assisted  by  Special 
Advisers  in  each  of  various  fields.  The  advisers  also  serve 
as  liaison  men  between  the  procurement  departments  of  the 
Government  and  the  industries  in  which  they  have  had  experi¬ 
ence.  I  am  Special  Adviser  on  Canned  Foods  and  Liaison 
between  the  Quartermaster  Corps  and  the  Canning  Industry. 

An  account  of  the  various  problems  confronting  the  army  in 
connection  with  canned  foods  together  with  what  has  been  and 
is  being  done  to  solve  them,  is  given  in  the  following  release  by 
Mr.  MacKeachie. 

NATIONAL  DEFENSE  ADVISORY  COMMISSION  RELEASE 

“With  the  rapid  expansion  of  the  Army  from  its  old  peace¬ 
time  size,  the  problem  of  furnishing  it  with  food  becomes  a  very 
important  one.  It  is  essential  that  the  army  be  able  to  obtain 
foods  of  good  quality  at  fair  prices  and  at  the  same  time  that 
the  least  possible  disruption  be  caused  to  civilian  trade  and 
prices.  The  movement  of  these  purchases  from  point  of  origin 
to  point  of  use  must  be  quick  and  smooth.  With  the  army 
soon  to  become  one  of  the  largest  food  buyers  in  the  nation, 
army  procurement  methods  must  be  adequate  to  meet  the 
problem. 

“The  Quartermaster  General,  with  the  advice  of  the  Coordi¬ 
nator  of  National  Defense  Purchases,  has  prepared  such  a  plan 
and  is  taking  rapid  steps  to  see  that  it  is  carried  out.  Central 
buying  offices  will  be  set  up  in  San  Francisco,  for  the  procure¬ 
ment  of  West  Coast  products,  including  canned  fruits  and 
canned  salmon;  in  Chicago,  where  all  canned  meats  and  vege¬ 
tables,  flour,  cereals,  etc.,  will  be  purchased;  and  in  New  York 
to  handle  the  buying  of  coffee,  sugar,  tea,  spices,  preserves, 
and  many  manufactured  food  items.  These  offices  will  receive 
requisitions  from  the  various  Army  Corps  Areas,  contract  for 
these  requirements  and  arrange  for  shipments  against  these 


contracts.  The  central  buying  offices  will  keep  constantly 
informed  of  the  supply  and  market  prices  of  the  items  which 
they  buy.  So  far  as  is  possible,  taking  into  consideration 
conditions  which  affect  all  Government  purchasing,  ordinary 
commercial  practices  will  be  followed. 

“The  army  will  buy  large  quantities  of  canned  foods  and 
the  canners  will  want  army  business.  Obviously  it  is  desir¬ 
able,  both  for  the  army  and  for  the  canners,  that  everything 
possible  be  done  to  make  it  practical  to  do  business  together. 
Lieut.  Colonel  Logan,  Chief  of  Subsistence,  Supply  Division, 
Quartermaster  Corps,  will  meet  with  the  canners  at  the  conven¬ 
tion  at  Chicago  in  January.  The  canners  have  selected  a  repre¬ 
sentative,  Mr.  John  L.  Baxter,  whom  you  all  know,  to  assist 
in  this  work.  He  is  now  occupying  a  desk  in  the  offices  of  the 
Chief  of  Subsistence  of  the  Quartermaster  Corps.  To  that 
end  a  study  of  army  contracts,  specifications  and  purchasing 
methods  has  been  made.  The  National  Canners  Association 
was  asked  to  call  together  a  representative  body  of  Canners 
to  join  in  this  study,  and  to  point  out  divergences  from  com¬ 
mercial  practices  which  hinder  all  canners  or  even  some  canners. 
It  is  desirable  to  spread  the  army  business  as  widely  as  pos¬ 
sible.  This  group  of  canners  suggested  various  changes  which 
would  effect  closer  conformity  between  army  and  commercial 
buying  practices.  These  changes  are  being  considered  and 
where  practicable  are  being  made. 

“Work  is  being  done  on  simplifying  and  bringing  up  to  date 
the  Federal  Specifications  for  canned  foods.  Plans  are  going 
forward  to  provide  for  inspection  and  acceptance  of  canned 
foods  by  army  inspectors  before  the  goods  are  shipped  from 
factory  or  warehouse.  The  effect  of  the  provisions  in  regard 
to  performance  bonds  on  canners’  selling  to  the  Government  is 
being  studied.  Plans  are  well  under  way  to  provide  for  pur¬ 
chasing  major  items  in  straight  carload  lots.  (Attention  is 
being  given  to  the  canners’  position  in  relation  to  the  Walsh- 
Healy  Act.) 

“Plans  are  being  considered  for  the  production  of  number  ten 
cans  in  certain  varieties,  both  because  they  are  handier  than 
other  sizes  and  because  only  half  as  much  tin  is  needed  when 
food  is  bought  in  cans  of  this  size. 

“The  army  will  want  to  buy  large  quantities  of  canned  foods. 
It  realizes  that  obstacles  between  buyer  and  seller  hamper  the 
buying-selling  operation  and  make  it  more  difficult  and  more 
costly.  The  army  will  do  everything  reasonable  to  remove 
these  obstacles.  It  is  hardly  necessary  to  point  out  to  the 
canners  that  they  have  not  only  a  patriotic  but  also  a  plain 
human  duty  to  see  that  the  army  gets  the  best  of  quality  of 
the  grades  purchased  at  reasonable  prices.  It  is  our  own  boys 
who  are  going  to  eat  these  canned  foods  and  it  is  our  own 
Government  which  is  going  to  buy  them.  The  canners  have  a 
fine  record  from  1917-18  to  live  up  to,  and  there  is  no  doubt 
but  that  they  will.’’ 

THE  STORY  OF  PINEAPPLE 

It  was  here  that  Mr.  Taylor  sprung  his  first  surprise.  A 
color  film  of  the  operation  of  the  Hawaiian  Canneries  Co.,  Ltd., 
Kappa  Kaui,  was  presented  with  the  courtesy  of  the  Haserot 
Company,  Cleveland,  Ohio.  The  picture  began  with  the  prep¬ 
aration  of  the  fields  and  carried  through  the  planting  and 
various  stages  of  growth  and  insect  treatment  to  the  canning 
and  grading  of  the  different  qualities.  Pineapple  is  not  exactly 
in  their  line  but  to  say  that  these  New  York  canners  were 
interested  would  be  to  put  it  mildly. 

IN  SEARCH  OF  BETTER  BEAN 

This  ended  the  general  session  for  the  day,  but  the  bean 
canners.  Chairmaned  by  C.  C.  Scutt,  met  with  seedsmen  and 
representatives  from  the  Geneva  Experiment  Station  to  discuss 
the  possibility  of  developing  a  high  quality  bean  suitable  to 
New  York  climate  and  soil.  One  or  two  last  year  tried  growing 
the  Blue  Lake  which  has  the  quality  they’re  shooting  at,  but 
results  were  far  from  satisfactory.  It  requires  a  longer  growing 
time  than  the  New  York  season  permits  (it  would  be  neces¬ 
sary  to  plant  not  later  than  May  17th,  an  impossibility  in  New 


York  State),  and  is  a  pole  variety  which  naturally  adds  much 
to  the  cost  of  production.  What  they  want  is  a  long,  straight 
podded  bean  of  a  dark  green  color,  white  seed,  the  higher  the 
yield  the  better,  of  course.  Dr.  Winters  of  Associated  Seed 
pointed  out  that  it  takes  6  or  7  years  to  develop  a  new  variety 
with  all  these  characteristics  and  those  present  agreed  that  it 
was  advisable  to  take  one  characteristic  at  a  time,  rather  than 
wait  until  all  features  were  developed. 

“BILL”  HALSTEAD  ON  THE  MEND 

At  the  business  meeting  Friday  morning,  December  13th  Sec¬ 
retary  Taylor  read  his  report  of  the  activities  of  the  Association 
during  the  year,  and  active  indeed  they  were  in  looking  out  for 
the  interest  of  New  York  canners.  The  following  named  men 
were  proposed  as  officers  by  the  Nominating  Committee  and 
unanimously  elected: 

President,  W.  E.  Halstead,  Halstead  Canning  Co.,  Inc.,  Cort¬ 
land;  Vice-President,  H.  T.  Cumming,  Curtice  Bros.  Co., 
Rochester;  Treasurer,  R.  W.  Comstock,  Comstock  Canning 
Corp.,  Newark;  Secretary,  Lee  A.  Taylor,  Rochester;  New 
Directors,  J.  M.  Stroup,  Empire  State  Pickling  Co.,  Phelps;  H. 
W.  Cleaveland,  Quaker  Maid  Co.,  Inc.,  Brockport;  Earl  M. 
Simpson,  Snider  Packing  Corp.,  Rochester. 

Unfortunately  Mr.  Halstead  was  unable  to  attend  the  meet¬ 
ing.  On  his  way  to  a  committee  meeting  with  his  partner,  Don 
Ingersoll,  October  30th,  he  met  with  a  serious  automobile  acci¬ 
dent.  Mr.  Halstead  suffered  painful  injury  to  his  back  and  he 
has  been  in  a  cast  since  the  day  of  the  accident.  He  reported 
favorable  progress  by  wire  stating  that  he  was  walking  around 
a  bit  each  day  and  would  be  released  from  the  hospital  the  fol¬ 
lowing  day  (Saturday,  December  14th).  He  will  be  confined 
to  his  home  for  a  period  of  five  or  six  weeks.  Mr.  Ingersoll 
suffered  a  broken  nose  and  other  bruises  but  was  in  attendance 
at  the  meeting  apparently  fully  recovered. 

CLOSING  SESSION 

Attendance  usually  falls  off  considerably  the  second  after¬ 
noon,  but  not  here.  Lee  Taylor  had  paved  the  way  for  what 
was  to  come  with  his  pineapple  movie  the  day  before.  Fully 
350  to  400  jammed  the  main  ballroom  to  roar  their  approval 
of  a  satirical  skit  “Inflammation  Pleeze’’  presented  by  a  cast 
of  New  York  canners.  Any  attempt  to  reproduce  it  from  mem¬ 
ory  would  be  foolhardy.  It  was  phrased  by  the  several  mem¬ 
bers  of  the  cast  in  their  own  particular  style  of  humor  far 
superior  to  the  abilities  of  your  reporter.  We  apologize  for 
not  obtaining  one  of  the  few  copies  of  the  script,  but  we  still 
have  a  few  strings  out  and  hope  to  give  it  to  you  in  toto  later. 
Suffice  it  to  say  that  the  audience  was  “inflamed”  indeed  to 
hear  Mr.  Barnard’s  description  of  a  canner,  Mr.  Carpenter’s 
interpretation  of  a  broker,  and  Mr.  Apple’s  reason  for  the 
can  companies’  3-year  contract,  and  Mr.  Cumming’s  unfortunate 
loss  of  an  order. 

THE  INTERNATIONAL  CRISIS 

The  serious  angle  was  presented  by  Dr.  Peter  F.  Drucker, 
of  New  York  City,  author,  lecturer  and  economist,  who  took 
as  his  subject  “The  International  Crisis  and  American  Busi¬ 
ness.”  International  trade,  said  Dr.  Drucker,  cannot  very  well 
survive  when  one  country  has  all  the  chips.  That  is  the  big 
problem  today,  distribution  of  the  chips  so  that  an  outlet  can 
be  found  for  the  increasing  supply  of  industrial  and  agricultur:  1 
products  in  America,  especially  the  latter.  The  recent  “gold 
deal”  had  this  as  its  purpose.  What  will  the  next  expedieri. 
be?  Will  it  be  temporary  or  permanent? 

CORNELL-OHIO  STATE 

The  Convention  closed  with  a  colored  film  of  the  Cornel 
Ohio  State  game.  Needless  to  say  the  attendance  held  up  to 
the  final  reel. 

FACTORY  WHISTLES  ARE  BUGLES,  TOO! 

Is  Your  Plant  Prepared  for  ’41? 
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OHIO  CAHNERS  ANNUAL  CONVENTION 

R.  C.  SHARP  SUCCEEDS  J.  1.  SMITH  JR.  AS  PRESIDENT 


Like  all  the  rest  of  the  fall  meetings  this  year,  the  Ohio  annual 
get-together,  held  at  the  Deshler-Wallick  Hotel,  Columbu;, 
December  10th  and  11th,  was  a  happy  one.  Canners,  for  some 
undetermined  reason  or  other,  have  suddenly  had  a  change  of 
heart.  The  deep  gloom  of  the  past  several  years  has  been 
scattered  to  the  four  winds  and  backbones  are  just  as  sound 
as  the  good  old  American  dollar;  and  that  good  old  eagle,  dear 
reader,  despite  many  predictions  to  the  contrary,  in  these  days 
of  has-been  currencies,  is  as  robust  and  hearty  as  ever.  We 
don’t  suppose  they’re  smiling  because  some  of  their  sons  have 
been  home  on  furlough  to  teach  their  fathers  to  do  a  snappy 
about  face;  or  to  tell  them  that  the  army,  this  coming  year, 
would  feed  a  million  and  a  half  men  instead  of  180,000,  which 
on  a  ration  allowance  of  50  cents  per  day  means  a  daily  expen¬ 
diture  of  $750,000  for  food,  one-half  of  which  is  estimated 
will  be  spent  for  the  canned  article.  Or  we  can’t  believe  that 
they  are  cheerful  just  because  general  employment  is  at  nearly 
an  all  time  high,  paying  more  workers  more  money  than  they 
have  seen  in  many  a  day,  to  buy,  first  of  all,  food.  Or  that  it 
is  because  the  Pea  Cooperative  &  Corn  Canners  Service  Bureau 
has  shown  them  in  their  reports  that  those  two  commodities  are 
on  a  sound  statistical  basis  and  that  the  market  is  firm,  due  in  at 
least  some  small  way,  to  the  publicity  efforts  of  these  two  hard 
working  organizations.  We  can’t  imagine  that  any  of  these 
factors  is  the  sole  cause.  But,  at  any  rate,  they’re  happy. 

PRESIDENT  KRIMENDAHL  ADVISES  MODERATION 

Sensing  this  feeling  amongst  his  members  and  fearing  that 
it  would  lead  to  excessive  acreage  this  coming  year.  President 
of  the  National  Canners  Association,  Krimendahl,  advised  those 
present  to  be  moderate  in  their  estimates  of  sales  in  1941. 
Though  the  army  will  buy  more,  don’t  forget  that  these  same 
men  have  always  been  fed  in  their  homes,  he  warned.  True 
they’ll  eat  a  little  more  but  we  have  generally  had  a  little  more 
than  we  sell  also.  Heavier  taxes  are  inevitable;  labor  will 
also  be  more  difficult  to  locate  since  it  can  obtain  higher  wages 
elsewhere;  raw  materials  will  be  higher;  last  but  not  least  the 
defense  program  is  unstable;  no  one  knows  how  long  it  will 
last,  when  it  will  end.  Don’t  forget  the  experience  of  the  last 
war  when,  after  the  Armistice,  unneeded  army  canned  foods 
were  dumped  on  the  market  at  ruinous  prices.  Production,  he 
said,  has  been  well  taken  care  of.  Since  the  inception  of  the 
National  Canners  Association,  the  annual  pack  has  risen  from 
37,000,000  to  275,000,000  cases.  Now  is  the  time  to  lend  our 
efforts  to  distribution.  That  is  the  keynote  today. 

BOB  WHITE  SOUNDS  KEYNOTE 

As  if  in  answer  to  Mr.  Krimendahl’s  plea  for  distribution 
s^iidy,  Mr.  Bob  White,  that  A-Maize-Ing  gentleman  from  Chi¬ 
cago,  outlined,  in  detail,  the  various  distributive  outlets  open 
l'>  the  canning  industry — 800  chain  companies  operating  40,000 
scores  handling  27  to  41%  of  grocery  volume;  5,000  super 
1  arkets,  two  thousand  of  which  are  chain  operated;  242  de- 
a’"tment  store  groceries  who  feature  quality;  5,250  independent 
'iolesale  grocers,  227  of  which  are  retail  owned  and  559 
nsor  voluntaries.  They  serve  550,000  independent  food  re- 
ers,  accounting  for  two-thirds  of  the  grocery  volume;  wagon 
hers  operating  60,000  trucks  each  calling  on  200  to  300  retail- 
a  week,  selling  up  to  200  items  with  an  average  weekly 
s  volume  of  $600.00,  two  billion,  eight  hundred  million 
.  iial  volume;  house  to  house  truck  merchandisers — 12  com¬ 
ics  operating  7,500  trucks,  weekly  volume  $225.00  each,  total 
me  $60,775,000.00;  6,500  local  soft  drink  bottlers  collecting 
-r  $2,000,000.00  a  day  in  nickels;  112,700  retail  bars;  251,000 
ng  places,  cooperatives.  Analyze  these  markets,  he  urged 
utilize  those  that  will  give  you  the  greatest  net  return. 

OUR  FUTURE  BUSINESS  PROGRAM 

-r.  Frank  Pauly,  Public  Relations  Director  of  the  Ohio  Asso- 
.  ’uon  of  Retail  Merchants,  explained  that  the  aim  of  his 


Association  is  to  increase  the  distribution  of  Ohio  products  in 
Ohio.  He  expressed  his  thanks  to  the  Ohio  canners  for  their 
cooperation  in  this  effort  and  outlined  the  progress  made  along 
these  lines.  He  expressed  a  reluctance  to  begin  his  subject, 
“Our  P’uture  Business  Program.’’  Because  of  the  uncertainty 
of  our  affairs  both  at  home  and  abroad,  business  has  been 
reluctant  to  expand,  he  said,  but  we  have  learned  many  lessons 
from  World  War  I  and  the  Defense  Council  is  making  every 
effort  to  cooperate  with  business  to  prevent  the  confusion  and 
hysteria  of  20  years  ago.  We  must  have  faith  in  our  democratic 
system.  Gloom  spreads  like  wildfire,  he  said.  It  is  the  easiest 
thing  in  the  world  to  sell,  so  don’t  sell  it. 

ACCIDENT  PREVENTION  AND  COMPENSATION  RATES 

E.  I.  Evans  of  the  Industrial  Commission  of  Ohio  explained 
the  operation  of  the  Commission.  Each  industry,  he  said,  is 
given  a  rate  based  on  the  nature  of  the  work  and  probable 
hazard.  It  runs  all  the  way  from  $30.00  to  $.04  according  to 
risk,  the  base  rate  for  the  canning  industry  being  $2.50.  This 
is  based  on  a  five-year  experience  record  which  is  recomputed 
each  year.  As  a  reward  for  individual  safety,  individual  com¬ 
pany  ratings  are  given  so  that  in  the  canning  industry  the 
rates  vary  from  $1.62  to  $3.10.  Mr.  Evans  pointed  out  that 
in  many  accidents  the  cost  is  continuous  and  since  there  is 
no  limit  on  the  medical  attention,  these  costs  often  mount  con¬ 
siderably  in  serious  accidents.  The  greatest  cause  of  accidents 
in  the  canning  industry  is  slipping  on  fioors.  He  urged  the 
cooperation  of  those  present  by:  1.  Control  of  accident  causes. 
2.  Prompt  and  proper  medical  treatment  and  care.  3.  Help  pre¬ 
vent  malingering  and  demands  for  excessive  charges  and  fees. 
4.  Assisting  in  rehabilitating  injured  workers. 

CROUP  MEETINGS 

Wednesday  morning  the  Convention  divided  into  two  groups, 
the  Tomato  Canners  and  the  Corn  Canners.  R.  C.  Sharp  pre¬ 
sided  at  the  Tomato  meeting  and  introduced  Mr.  Maurice  Siegel 
of  the  firm  of  Strasburger  &  Siegel,  Baltimore,  who  presented 
a  paper,  “The  Commercial  Canning  of  Tomatoes  with  a  Trace 
of  Calcium  Chloride.’’  The  results  of  this  study  show  much 
promise  in  the  canning  of  quality,  whole,  tomatoes,  and  you’ll 
be  interested  in  reading  a  complete  account  in  an  early  issue. 

At  the  Corn  meeting,  Mr.  Wilbur  Carlson,  hard-working 
Secretary  of  the  Corn  Canners  Service  Bureau,  outlined  the 
work  of  the  bureau  this  past  year  and  stressed  particularly  the 
advantages  that  accrued  from  the  operation  of  the  Exchange. 
This  simply  means,  taking  a  commodity  from  weak  hands  and 
putting  it  into  strong  hands  thus  saving  a  break  in  the  market. 
He  pointed  out  how  a  Mid-Western  canner  had  been  offering 
fancy,  cream  style,  yellow  corn  at  $.85  in  a  New  York  market 
and  how  by  comparing  the  longs  and  shorts,  he  discovered  a 
New  York  canner  short  on  this  item.  The  sale  was  made  to 
the  New  York  canner  at  $.90.  That  meant  money  in  pocket 
for  all  concerned.  Mr.  E.  C.  Thatcher,  Chairman  of  the  meet¬ 
ing,  urged  all  corn  canners  in  Ohio  to  back  this  group  both  in 
their  reports  and  by  becoming  members  of  the  Exchange.  Mr. 
J.  I.  Smith  was  selected  to  represent  the  Ohio  Corn  Canners  at 
the  annual  meeting  of  the  Bureau  in  January  at  Chicago. 

THE  ELECTION 

President,  R.  C.  Sharp,  Sharp  Canning  Company,  Celina; 
Vice-President,  George  Wenger,  Lake  Erie  Canning  Company, 
Sandusky;  Secretary-Treasurer,  Roy  Irons,  Clyde;  New  Direc¬ 
tors,  H.  A.  Diegel,  Diegel  Canning  Company,  Wapakoneta;  E. 
F.  Pilliod,  Union  Food  Produce  Company,  Greenville;  A.  A. 
Ehrman,  Kirgan’s  Arcadia  Farms  Products  Co.,  Curtice; 
Carryover  Directors,  W.  W.  Wilder,  C.  E.  Bates,  H.  G.  Pressing; 
and  retiring  President,  J.  I.  Smith;  Retiring  Directors,  E.  C. 
Thatcher,  F.  L.  Dutton,  H.  Vanderhorst,  C.  T.  Vandervort. 
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LEARN  FROM  THE  MEAT  CAMPAIGN  I 

by  "BETTER  PROFITS" 

Special  Correspondent  of  "The  Canning  Trade” 


For  years  this  column  has  been  advocating  the 
settlement  of  the  canning  industry’s  problems  by 
means  of  product  organization  and  action.  The 
success  of  the  Pea  Canners  Co-Operative  and  the  Corn 
Canners  Institute  has  proven  the  correctness  of  this 
reasoning,  i.e.,  that  those  packing  a  certain  product  are 
most  interested  in  it.  Today  for  instance,  those  firms 
not  co-operating  whole-heartedly  with  the  foregoing 
are  most  apt  to  be  those  packing  a  general  line  as  a 
consequence,  interested  alike  in  several  products 
instead  of  one.  The  exception  to  action  such  as  sug¬ 
gested  has  come  to  light  in  the  excellent  campaigns 
carried  on  thus  far  by  the  American  Meat  Institute 
of  Chicago. 

I  know  that  meat,  fresh,  smoked  and  canned,  is  a  far 
cry  from  canned  fruits  and  vegetables  but  the  princi¬ 
ples  of  merchandising  laid  down  by  the  Meat  Institute, 
the  procedure  thus  far  in  the  second  campaign,  is 
so  sound  I  am  hopeful  leaders  among  canners  will 
see  the  light  and  in  convention  assembled  in  January, 
do  something  along  the  same  constructive  lines  and  as 
an  industry,  not  as  a  product  section.  A  year  ago  I 
would  not  have  thought  this  possible,  but  in  the  meat 
packing  business  you  have  the  same  controlling  factors 
you  find  among  canners.  You  have  a  few  strong, 
aggressive  packers,  you  have  a  multitude  of  smaller 
local  packers,  each  with  its  own  circle  of  influence  and 
friends.  Just  so  among  us.  You  have  a  few  adver¬ 
tising,  well-financed  canners,  each  with  its  own 
interests  to  consider.  Apparently  the  meat  packers 
have  surveyed  the  field  and  concluded,  as  well  they 
might,  that  what  benefits  the  smallest  benefits  the 
largest  even  more,  and  so  would  you  find  the  situation 
work  out  if  all  canners  that  might  be  interested  would 
support  a  common  advertising  campaign  in  the  interest 
of  canned  foods. 

Frankly,  not  as  much  urging  may  be  necessary  as 
you  would  think  at  first.  Why?  Because,  as  always, 
you  are  going  to  still  see  fierce  competition  for  the  con¬ 
sumer’s  dollar  in  1941,  and  years  to  come,  just  as 
you  have  seen  it  in  the  past.  A  war  in  Europe,  frenzied 
preparations  here  for  possible  participation,  will  not 
alter  the  fact  that  if  the  meat  people  are  going  to  sell 
more  folks  on  the  value  of  meat  in  the  daily  diet,  those 
consumers  acting  on  the  suggestions  in  the  current  ads 
in  the  “Meat  on  the  March”  campaign  will  buy  less 
canned  foods  or  less  fruits  or  less  bread,  and  it’s  up 
to  the  canner  to  counteract  this  propoganda  if  they  are 
to  continue  getting  their  share  of  the  nation’s  food 
business.  These  product  sections,  peas,  corn,  tomatoes, 
green  beans  and  so  on,  all  need  the  benefit  of  adver¬ 
tising.  All  that  has  been  carried  on  so  far  has  been 
splendid  and  worth  all  it  cost,  but  you  would  quickly 
realize  if  you  could  see  the  advance  proofs  of  this  meat 
campaign  that  no  single  meat  packer  or  shipper  of, 
we  will  say,  lambs,  could  have  attempted  to  put  over 


what  the  Meat  Institute  is  doing  so  well.  No,  the  indus¬ 
try  as  a  whole,  not  a  part  of  it,  no  matter  how  large 
a  part,  must  sponsor  such  a  plan. 

In  a  thirty  page  portfolio  executives  of  the  meat 
industry  are  taken  up  to  the  heights  of  anticipation  and 
shown  the  promised  land  of  profit  from  increased  sales. 

I  would  like  to  quote  from  the  very  first  page,  first 
paragraph  of  this  message.  Here  ’tis :  “Everyone  who 
earns  his  livelihood  from  the  producing,  packing,  pro¬ 
cessing,  or  selling  of  meat  should  find  new  hope, 
courage,  and  enthusiasm  in  these  pages.”  I  respectfully 
submit  that  the  same  may  be  said  for  anyone  connected 
with  the  canning  of  foods  should  such  a  campaign  be 
forthcoming  for  the  canner.  Even  if  it  does  not 
blossom  at  Chicago  in  January,  the  mere  fact  that  a 
business  of  the  magnitude  of  the  meat  business  has 
seen  fit  to  tackle  the  problem — and,  as  far  as  we  can 
see  at  present,  solve  it — speaks  volumes  of  encourage¬ 
ment  for  all  of  those  who  like  to  see  a  like  attempt 
made  in  the  canning  business. 

I  wish  every  canner  could  have  on  his  desk  one  of 
these  executives’  folders,  and  I  hope  all  those  interested 
will  write  the  American  Meat  Institute  for  a  copy  of 
“Meat  on  the  March”  for  executives.  In  the  mean¬ 
time,  I  will  quote  further  for  those  who  will  not  bother 
to  write  for  a  portfolio  at  this  time.  Before  the  first 
page  is  half  written  the  authors  present  a  purpose 
for  the  campaign  that  might  be  taken  from  the  canner’s 
book  intact.  Surely  no  avowed  purpose  for  an  adver¬ 
tising  and  merchandising  campaign  could  be  any 
finer!  “Meat  is  to  be  taken  off  the  auction  block  of 
price  and  put  on  the  modern  merchandising  platform 
of  quality  and  value”  1 

None  of  the  courageous  leaders  among  merchandis¬ 
ing  canners  has  ever  expounded  a  more  worthy  senti¬ 
ment  or  originated  a  more  wonderful  slogan  for  a  sales 
campaign.  In  the  united  effort  of  the  canning  indus¬ 
try  as  a  whole,  and  in  it  alone,  will  you  find  the  answer 
to  the  objection  of  a  canner  who  has  suffered  flood 
or  drought;  and  who,  as  a  consequence,  is  loath  to 
spend  a  nickel  in  furthering  the  interests  of  con¬ 
sumers  in  his  goods  until  some  later  time  when  he  ’s 
assured  of  a  larger  pack  and,  of  course,  a  more  profi¬ 
table  year.  Do  you  suppose  pork  packers  would  spei.  I 
real  money  advertising  pork  sausage  or  pure  op*  i 
kettle  rendered  lard  with  the  bottom  knocked  out  *,  f 
the  hog  market?  Not  by  a  long  shot!  But  as  lorj 
as  they  pay  a  very  small  fraction  per  hundred  on  r  1 
their  tonnage  for  the  support  of  this  advertising  cai  - 
paign  the  advertising  is  published,  the  consumer  s 
interested  and  the  industry  is  benefited.  So  would  t.  3 
sales  of  canned  foods  be  increased  by  a  logical  advf  - 
tising  campaign  if  it  were  conducted  throughout  t’.a 
year  and  for  all  canned  foods. 

Quoting  again  from  the  portfolio :  “The  idea  th  t 
meat  is  expensive  is  deeply  rooted  in  women’s  minfi^. 
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The  meatless  days  of  the  last  war  and  the  food  fads 
that  followed  it  have  had  a  marked  effect  on  consump¬ 
tion.  Women  think  it  is  smart  to  be  thrifty.  When 
the  food  budget  is  cut,  meat  is  usually  the  first  to  suf¬ 
fer.”  Enter  any  food  market  in  the  outskirts  of  any  city 
between  the  first  of  J une  and  the  first  of  February  and 
ask  how  canned  vegetables  are  selling.  You  will  be 
quickly  told  that  folks  in  that  neighborhood  have  gar¬ 
dens  and  that  they  can  a  lot  of  garden  stuff.  Later 
in  the  Fall  you  will  learn  they  are  eating  what  they 
have  laid  by.  As  a  consequence  we  soon  learn  such 
stores  are  not  good  customers  for  canned  foods  with  the 
exception  of  a  short  period  in  the  summer.  And  then 
again,  appetites  crave  less  food  during  the  heated 
months,  so  we  don’t  sell  many  canned  foods  to  subur¬ 
ban  food  stores  at  any  time.  It  seems  to  me  that  canned 
foods  suffer  in  sales  volume  too  when  food  budgets 
must  be  reduced. 

Right  in  this  particular,  the  economy  of  canned 
foods,  would  benefit  sales  immeasurably  by  means  of 
an  advertising  campaign  designed  to  put  over  the  idea 
that  any  housewife  can  get  better  canned  foods  canned 
by  a  commercial  canner  than  she  can  produce  in  her 
own  kitchen.  The  best  financed  canner  in  the  country 
could  not  afford  to  put  on  such  a  campaign  but  the 
industry  as  a  whole  cannot  afford  not  to ! 

Quoting  again  from  “Meat  on  the  March”  we  read : 
“More  and  more  foods  are  fighting  for  a  place  in  the 
American  stomach.  New  foods  have  come  on  the  mar¬ 
ket.  In  one  woman’s  magazine,  there  were  90  different 
foods  and  beverages  advertised  in  1939  as  compared 
with  38  in  1912.  Meat  has  been  out-sold  by  other 
foods.  Co-operative  campaigns  increased  from  15  in 
1916  with  an  expenditure  of  $771,000.00  to  53  in  1938 
with  an  expenditure  of  $10,000,000.00.”  True,  co-opera¬ 
tive  advertising  campaigns  in  the  interest  of  citrus 
fruits,  pineapple  and  so  on  have  done  a  swell  job  but 
they  have  not  been  big  enough  to  put  over  the  many 
ideas  we  must  inculcate  in  the  minds  of  the  average 
housewife  if  canned  foods  are  to  continue  getting  their 
fair  share  of  the  business  passing  daily. 

We  quote  again:  “Meat  is  an  important  source  of 
vitamins.  (If  you  don’t  think  people  are  interested 
in  vitamins,  look  at  the  facts.  In  drug  stores  alone, 
the  sale  of  vitamins  increased  from  $500,000.00  in  1933 
t  $75,000,000.00  in  1939.)”  Canned  foods  are  impor- 
t'*nt  sources  of  vitamins,  but  folks  are  hearing  and 
Iparning  in  a  big  way  only  about  the  importance  of 
in-^at  as  a  source  of  vitamins.  A  co-operative  adver- 
ing  campaign  is  needed  to  combat  this  aspect  of  the 
-at  merchandising  campaign. 

Great  things  come  slowly.  There  are  many  reasons 

■  y  such  a  campaign  as  I  suggest  will  not  be  initiated 

'  5  Spring,  but  still  stranger  things  have  happened. 

mly  one  man  with  vision  and  understanding  reads 

■  '  article  and  then  does  all  that  he  can  toward  start- 
the  movement  for  an  advertising  and  merchandis- 
campaign  worthy  of  the  Canned  Foods  industry, 

-  ill  be  started.  If  any  reader  believes  in  it  and  feels 
ble  to  get  it  going  by  himself,  let  him  interest  his 
’  lids  and  help  them  to  start  the  ball  rolling.  What 
1  industry  needs  most  right  now  is  a  Moses  to  lead 
ito  the  Promised  Land.  Let’s  have  a  volunteer! 


More  Cases  of  Fancy 
Peas  Per  Acre 


When  You  Separate 
the  Tender  from  the 
Hard  Grades 


CRCO  Quality  Grader 
Hookup 

More  tender  or  "fancy"  peas  command  a  higher  price  per 
case,  and  with  the  CRCO  Quality  Grader  Hookup  it  is  now 
possible  to  secure  a  practically  complete  grading  in  sinkers 
(hard)  and  floaters  (tender)  peas  at  a  higher  rate  of  speed 
without  injury  to  the  product. 

The  Quality  Grader  unit  consists  of  the  standard  or  the 
Junior  Quality  Grader,  a  brine  tank  and  mixer,  and  a  Gravo- 
metcr  which  accurately  maintains  the  proper  solution. 

Sinkers  are  discharged  in  one  stream  and  floaters  in  the 
other  outlet,  and  the  construction  qf  the  grader  permits  no 
chance  of  peas  sticking  in  the  channel  and  remaining  too 
long  in  the  hrine. 

Send  for  complete  details  of  the  Quality  Grader,  and  learn 
how  to  secure  more  revenue  per  ton  of  peas. 

€iii$holm-Ryder  €o. 

NIAGARA  FALLS,  N.  Y.  CHICAGO,  ILL.  COLUMBUS.  WIS. 

JAS.  Q.  LEAVITT  &  CD.,  OGDEN,  UTAH,  and  SEATTLE,  WASH. 

W.  D.  CHISHOLM,  NIAGARA  FALLS,  CANADA 
A.  K.  ROBINS  &  CO.,  Inc.,  BALTIMORE,  MD. 

LENFESTEY  SUPPLY  CORP.,  TAMPA,  FLA. 


Address  .. 


City 

Stdte 


403 


PLEASE  SEND 
n  Full  details  of  Quality  Grader 
I  I  Complete  Catalos  No.  41 
Name  . 
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GRAMS  of  INTEREST 


DEFENSE  PROBLEMS  TO  FEATURE 
CONVENTION 

National  Defense  as  it  affects  the 
canning  industry  will  be  the  principal 
subject  of  discussion  at  general  sessions 
of  the  annual  convention  of  the  National 
Canners  Association  at  the  Stevens  Hotel 
in  Chicago,  the  week  of  January  19th. 
Speakers  at  the  general  sessions  will 
include  Lt.  Col.  Paul  P.  Logan,  Chairman 
of  the  Food  Committee  in  the  Commodi¬ 
ties  Division  of  the  Army  and  Navy 
Munitions  Board ;  Douglas  C.  MacKeachie, 
Assistant  Coordinator  of  Defense  Pur¬ 
chases,  Advisory  Commission  to  the 
Council  of  National  Defense;  Dr. 
Samuel  C.  Prescott,  Dean  of  Science, 
Massachusetts  Institute  of  Technology; 
Col.  Philip  B.  Fleming,  Administrator  of 
the  Wage  and  Hour  Division  of  the 
Department  of  Labor;  Judge  J.  Harry 
Covington,  Association  Counsel;  Dr.  Neil 
Carothers,  Dean  of  the  School  of  Busi¬ 
ness  Administration,  Lehigh  University; 
and  H.  F.  Krimendahl,  President  of  the 
Association. 

As  a  direct  aid  to  canners  who  want 
to  get  first-hand  information  on  goveim- 
ment  purchasing  methods,  an  office  will 
be  maintained  at  the  Stevens  Hotel  on 
Monday  to  Thursday,  inclusive,  where 
canners  may  consult  representatives  of 
Coordinator  of  Purchases  and  of  the  War 
Department.  Mr.  MacKeachie,  Colonel 
Logan,  and  Mr.  John  L.  Baxter,  recently 
named  liaison  between  the  Quartermaster 
Corps  of  the  Army  and  the  canning  in¬ 
dustry,  will  be  present  to  confer  with 
those  seeking  information. 

General  Sessions  Monday  and  Tuesday 

While  the  general  sessions  on  Monday 
morning  and  afternoon  will  be  devoted 
chiefly  to  National  Defense  and  related 
topics,  the  program  will  also  include  a 
number  of  meetings  and  conferences  to 
take  up  other  subjects  of  interest  to 
canners.  On  Tuesday  and  Wednesday 
afternoons  there  will  be  two  series  of 
conferences,  one  series  dealing  with  raw 
products  and  the  other  with  canning 
problems.  A  home  economics  conference 
is  scheduled  for  Wednesday  morning,  and 
a  round  -  table  -  conference  on  cannery 
waste  disposal  will  also  be  held  that 
morning.  Three  of  the  commodity  sec¬ 
tions  are  expected  to  hold  meetings — the 
Pitted  Red  Cherry  Section,  the  Meat  Sec¬ 
tion,  and  the  Dry  Bean  Section.  The 
days  for  these  meetings  will  be  selected 
so  as  to  avoid,  so  far  as  possible,  any 
conflict  with  other  convention  events. 

An  office  at  which  individual  canners 
may  consult  members  of  the  staffs  of  the 
Research  Laboratories  will  be  open  on 
the  third  floor  of  the  Stevens  from  Mon¬ 
day  to  Thursday,  inclusive.  This  will 
enable  canners  to  discuss  their  individual 
problems  at  their  convenience  during  con¬ 
vention  week. 

The  exhibit  by  the  Canning  Machinery 
and  Supplies  Association  at  the  Stevens 
Hotel  will  be  held  in  the  Machinery  Hall, 


Grand  Ballroom  Annex  and  Foyer  and 
East  and  West  Lounges,  and  the  Third 
Floor  Annex.  It  will  be  open  from  noon 
to  6  P.  M.  on  Monday  and  Tuesday; 
from  9  A.  M.  to  6  P.  M.  on  Wednesday 
and  Thursday;  and  from  9  A.  M.  to  2 
P.  M.  on  Friday. 

TWO  HEARINGS  ON  FOOD  STANDARDS 
SCHEDULED  FOR  JANUARY 

The  Federal  Security  Agency  announces 
two  public  hearings  in  January  in  con¬ 
nection  with  food  standards  under  the 
Federal  Food,  Drug,  and  Cosmetic  Act. 
The  proposals  to  be  considered  are  ad¬ 
vocated  by  the  Canners  League  of 
California,  and  the  hearings  are  being 
held  at  the  request  of  this  association. 

Both  hearings  will  be  held  in  room 


3106,  South  Building,  Independence  Ave¬ 
nue  and  14th  Street,  S.  W.,  Washington, 
D.  C.,  and  will  begin  at  10  a.  m. 

The  first  will  start  on  January  13. 
Evidence  will  be  received  on  proposed 
standards  of  identity,  quality,  and  fill  of 
container  for  canned  fruit  cocktail. 

The  second  will  begin  on  January  16, 
and  proposed  amendments  of  the  quality 
standards  for  canned  apricots,  peaches, 
and  pears  will  be  considered.  The  pro¬ 
posal  of  the  Canners  League  is  to  so 
amend  the  standards  that  when  the 
optional  fruit  ingredients  are  in  the  form 
of  mixed  pieces  of  irregular  size  and 
shapes,  the  canned  fruits  shall  be  deemed 
to  fall  below  their  standards  of  quality 
and  their  labels  must  bear  the  required 
statement  of  substandard  quality.  The 
quality  standards  for  canned  peaches 
were  published  in  the  Federal  Register 
of  December  22,  1939,  and  those  for 
canned  apricots  and  pears  in  the  Federal 
Register  of  January  9,  1940. 

The  hearings  will  be  conducted  in  ac¬ 
cordance  with  the  rules  of  practice  for 
hearings  under  the  Food,  Drug,  and 


Cosmetic  Act,  published  in  the  Federal 
Register  of  June  26,  1940. 

All  interested  persons  are  invited  to 
attend.  Relevant  evidence  may  be  pre¬ 
sented  in  person,  by  representative,  or  by 
affidavit.  Affidavits  will  be  received  up 
to  the  day  of  the  hearing.  They  should 
be  addressed  to  Mr.  Michael  F.  Markel, 
Federal  Security  Agency,  room  2240, 
South  Building,  Independence  Avenue 
and  14th  Street,  S.  W.  Washington,  D.  C., 
who  has  been  designated  as  presiding 
officer.  Lack  of  opportunity  for  cross- 
examination  will  be  considered  in  the 
case  of  affidavits. 

Details  are  published  in  the  Federal 
Register  of  December  11.  Copies  may 
be  obtained  from  the  Superintendent  of 
Documents,  Government  Printing  Office, 
Washington,  D.  C.,  at  10  cents  each. 


MAINE  CANNERS  ELECT  MORRILL 

Charles  S.  Morrill  of  Portland,  was  re¬ 
elected  President  of  the  Maine  Canners 
Association  at  the  annual  meeting  held 
at  the  Eastland  Hotel,  at  Portland,  on 
December  9th.  Other  officers  re-elected 
are  George  S.  Hall,  Dexter,  Vice-Presi¬ 
dent;  and  F.  Webster  Browne,  Bruns 
wick,  Secretary-Treasurer.  Douglas  C. 
MacKeachie,  Assistant  Coordinator  oC 
National  Defense  Purchases  was  guest 
speaker  and  told  the  canners  the  par 
they  must  play  in  the  Defense  Progran 
to  see  that  our  forces  get  the  best  i? 
quality  foods  at  right  prices.  As  has  beer* 
the  case  at  all  meeting  of  canners  thi 
I’aH,  the  attendance  at  the  Maine  Car 
ners’  Convention  was  one  of  the  larger  - 
on  record. 

JERSEY  TOMATOES 

According  to  a  survey  made  by  tb 
State  Department  of  Agriculture,  Ne 
Jersey  packers  used  162,813  tons  of  Stat 
grown  tomatoes  during  the  1940  packin, 
season. 


Don  S.  Morgan,  Michigan  Secretary  (left);  Gleason  B.  Rollins,  Michigan  President  (center) 
and  H.  L.  Wagner,  President,  National  Food  Brokers  Association  at  Michigan  Canners 
Meeting  this  month.  (Bob  White  Photo.) 
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PINEAPPLE  COMPANY  TO  CONTINUE 
AGREEMENT 

Last  August  Atherton  Richards,  presi¬ 
dent  of  the  Hawaiian  Pineapple  Com¬ 
pany  Ltd.,  Honolulu,  T.  H.,  advised 
stockholders  that  at  the  annual  meet¬ 
ing  action  might  be  taken  to  determine 
the  policy  of  the  company  toward  the 
advisability  of  continuing  the  agreement 
with  the  Pineapple  Producers  Co-Oper¬ 
ative  Association.  Recently  it  was  an¬ 
nounced  that  it  had  been  decided  not  to 
serve  notice  of  withdrawal.  The  ex¬ 
tended  time  for  serving  the  notice  ex¬ 
pires  December  31  and  had  the  notice 
been  given  it  would  have  been  effective 
May  31,  1942. 


COAST  MEN  ATTEND  MEETING 

The  annual  sales  meeting  of  the  H.  J. 
Heinz  Corp.,  held  at  the  Pittsburgh,  Pa., 
headquarters,  was  attended  by  R.  B.  Bal- 
lenberg.  Pacific  Coast  manager;  J.  S. 
Hutton,  San  Francisco  branch  manager; 
and  E.  D.  Brinkman,  Oakland,  Calif, 
branch  manager. 

FELSHAW  MAKES  CHANGE 

C.  L.  Felshaw,  for  the  past  fourteen 
years.  Secretary  of  the  Clyde  Kraut 
Company,  Clyde,  Ohio,  will  resign  that 
position  on  January  1st  to  become  as¬ 
sociated  with  the  Gypsum  Canning  Com¬ 
pany,  Port  Clinton,  Ohio. 


STOKELY  EQUIPS  FOR  BEAN  PACK 

After  handling  from  50  to  75  per  cent 
more  cranberries  for  its  sauce  pack,  the 
installation  of  additional  equipment  for 
the  1941  pack  of  green  and  wax  beans 
is  in  progress  at  the  New  Bedford,  Mas¬ 
sachusetts,  plant  of  Stokely  Bros.  &  Co. 

CANNERS  URGE  GOVERNMENT 
PURCHASES 

Acting  on  the  recommendation  of  a 
group  of  canners,  the  Florida  Citrus 
Commission  has  urged  the  Federal  Gov¬ 
ernment  to  launch  a  canned  grapefruit 
juice  purchasing  program  to  assist 
growers  in  securing  an  adequate  outlet 
for  this  season’s  heavy  crop. 

CAL-PAK  DIRECTOR  RESIGNS 

Frank  D.  Madison  has  resigned  as 
director  of  the  California  Packing  Cor¬ 
poration,  San  Francisco,  because  of  ill 
health,  and  has  been  succeeded  by  Nor¬ 
man  Livermore. 

NEW  GAYLORD  PLANT 

The  Gaylord  Container  Corp.  of  St. 
Louis,  Mo.,  manufacturers  of  corrugated 
and  solid  fiber  shipping  cases,  folding 
cartons,  and  the  like,  has  purchased  a 
five-acre  tract  in  an  east-bay  suburb 
of  San  Francisco  for  a  plant  which  will 
represent  an  investment  of  about  $600,- 
000.  Charles  Baum  is  Pacific  Coast 
sales  manager  for  the  concern. 


NEW  BULLETIN  ON  PEAS 

The  Raw  Products  Bureau  of  the 
National  Canners  Association  has  issued 
a  new  bulletin  on  peas  which  marks  a 
change  in  the  method  of  reporting  recent 
findings  of  agricultural  workers  that  re¬ 
late  to  canners’  crops.  Only  the  one 
crop  is  discussed  in  the  bulletin  whereas 
previous  reports  have  included  informa¬ 
tion  on  various  varieties  of  crops  for 
canning.  It  is  felt  that  this  method  of 
reporting  will  prove  to  be  more  con¬ 
venient  for  reference  to  canners  and 
fieldmen. 

CORN  CANNERS  MEETING  JANUARY  1ST 

The  annual  meeting  of  the  Corn  Can¬ 
ners  Service  Bureau  will  be  held  at  4:00 
P.  M.  in  the  South  Ballroom  of  the 
Stevens  Hotel,  on  Tuesday,  January  21st, 
according  to  word  from  Executive  Secre¬ 
tary-Treasurer,  Wilbur  G.  Carlson. 

BALTIMORE  PRODUCE  DEALERS  SIGN 
DECREE 

The  Baltimore  Fruit  and  Produce  As¬ 
sociation  has  signed  a  consented  decree 
which  brings  all  wholesale  produce  firms 
in  Baltimore  into  compliance  with  the 
Wage  and  Hour  Law,  climaxing  a  mass 
enforcement  drive  conducted  in  coopera¬ 
tion  with  the  Wage  and  Hour  Division. 
Nearly  600  employees  of  73  wholesale 
produce  dealers  will  have  their  hours  of 
work  reduced  an  average  of  15  a  week 
without  reduction  in  pay. 
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Maximum  Protection 

at 

Minimum  Cost 

against  losses  by 

FIRE  .  LIGHTNING  •  WINDSTORM 
EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 

LANSING  B.  WARNER,  Incorporated 

i40  N.  Michigan  Ave.  CHICAGO 


Gn/iMimaA^ 


and  jjOn.  the  New-  Ijea^ 
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IS  OUR  VERY  SINCERE  WISH  FOR  YOU 

F.  H  LANGSENKAMPCO.,  Indianapolis,  Indiana 
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MINNESOTA  CANNERS  ELECT  BLESI 

H.  A.  Blesi  of  the  Fairmont  Canning 
Company,  was  elected  President  of  the 
Minnesota  Canners  Association  to  suc¬ 
ceed  I.  L.  Anderson,  Anderson  Canning 
&  Pickle  Company,  Dodge  Center,  at  the 
annual  meeting  held  at  the  Nicolett 
Hotel,  Minneapolis  on  December  4th. 
John  F.  McGovern,  Minnesota  Valley 
Canning  Company,  LeSueur,  was  elected 
Vice-President,  and  George  A.  Borg, 
Northland  Canning  Company,  Cokato, 
was  returned  to  the  office  of  Secretary- 
Treasurer.  These  officers  together  with 
Jack  Smith,  Bricelyn  Cooperative  Can¬ 
ning  Company,  and  retiring  President 
Anderson  constitute  the  Board  of  Direc¬ 
tors. 

The  roster  of  speakers  included  Min¬ 
nesota’s  Attorney  General  J.  A.  A.  Burn- 
quist;  Dr.  G.  A.  Vacha,  Director  of 
Laboratories,  State  Department  of  Agri¬ 
culture;  Honorable  R.  A.  Trovatten,  Com¬ 
missioner  of  Agriculture;  C.  J.  Meister, 
Fairmont  Canning  Company;  H.  O. 
Halvorson,  University  of  Minnesota;  and 
Canco’s  Mr.  Sturdy.  During  the  intermis¬ 
sion  and  the  entertainment  which  con¬ 
cluded  the  Convention,  Sweet  Corns’ 
Sweetheart,  Miss  Helen  Krueger,  who 
was  awarded  that  title  at  the  Sweet  Corn 
Carnival  in  Hoopeston,  Ill.,  in  September, 
was  presented  to  the  unusually  large 
crowd  that  attended  this  year’s  session. 

LUDWIG  HEADS  BROKERS 

At  the  annual  meeting  of  Philadelphia 
Food  Brokers  Association  held  recently, 
Joseph  R.  Ludwig,  Louis  A.  Ludwig 
Company,  was  elected  President  suceed- 
ing  Edwin  C.  Eckman  of  William  G. 
Bonstedt  &  Company.  L.  L.  Taylor  was 
elected  Vice-President  and  Harry  L. 
Coale,  Secretary-Treasurer. 

CANCO’S  DISPLAY  LETTER  WINNERS 

Charles  C.  Carroll,  Carroll’s,  Kansas 
City,  Missouri,  was  awarded  first  prize 
of  $25.00  and  D.  J.  Huges,  Emmetsburg, 
Iowa,  $10.00  second  prize  in  Canco’s  Dis¬ 
play  Letter  Contest  in  which  peas  were 
featured  during  October  and  November 
to  tie-in  with  the  promotional  efforts  of 
the  Canned  Pea  Carnival.  Grocers  were 
quick  to  respond  and  proved  enthusiatic 
in  their  efforts  to  increase  the  sale  of 
canned  peas  as  was  evidenced  by  the 
thought  and  originality  given  in  their 
displays. 

Mixed  vegetables  featured  the  Novem¬ 
ber  contest  which  proved  to  be  a  new  and 
profitable  sales  aid  to  grocers  who  had 
not  previously  used  this  item  to  good 
advantage.  Aside  from  the  suggested  uses 
and  the  appeal  of  catering  to  individual 
vegetable  tastes,  the  consumer  was  in¬ 
formed  of  the  different  varieties  of  vege¬ 
tables  which  comprise  a  can  of  mixed 
vegetables.  William  H.  Poffenberger, 
Cerv-wel  Home  Stores,  Fort  Wayne,  Ind., 
won  first  prize  in  this  contest,  and 
Edward  K.  Koback,  The  Uptown,  Inc., 
Stevens  Point,  Wisconsin,  won  second 
prize.  In  each  of  the  contests  $5.00 
prizes  were  awarded  to  the  ten  next  best 
letters. 


CHANCES  IN  AMERICAN  CAN 
PERSONNEL 

Announcement  of  important  changes 
in  the  American  Can  Company  includes 
the  appointment  of  Mr.  C.  H.  Black, 
formerly  General  Manager  of  Sales,  Gen¬ 
eral  Line,  as  Vice-President  in  charge 
of  Sales.  Mr.  Black  joined  the  company 
in  1908  and  has  played  a  prominent  role 
in  the  sales  organization  during  his  en¬ 
tire  business  career.  Mr.  K.  S.  Breck- 
enridge,  Vice-President,  located  in  Chi¬ 
cago,  Illinois,  will  retire  December  31st 
1940.  Mr.  G.  H.  Kellogg,  Vice-President 
in  charge  of  Packers  Can  Sales,  has  been 
appointed  Vice-President  in  charge  of 
the  Central  District,  with  headquarters 
in  Chicago. 


C.  H.  BLACK,  Vice  President 
American  Can  Company 

Other  significant  changes  in  the  com¬ 
pany  include  the  appointment  of  Mr. 
J.  A.  Stewart,  formerly  General  Man¬ 
ager  of  Manufacture,  Packers  Cans,  as 
Vice-President;  and  Mr.  R.  C.  Taylor, 
formerly  General  Manager  of  Manufac¬ 
ture,  General  Line,  as  Vice-President. 

On  the  Pacific  Coast  the  American 
Can  Company  has  appointed  Mr.  A.  C. 
Webb  to  the  office  of  General  Manager. 
Mr.  Webb  has  served  for  the  past  22 
years  as  District  Sales  Manager,  with 
headquarters  in  the  San  Francisco 
office.  The  position  of  District  Sales 
Manager  will  be  filled  by  Mr.  D.  A. 
MacArthur. 

SEATTLE  BROKERS  BANQUET 

E.  N.  Densomer,  Manager  of  the 
Johnson-Lieber  Company,  Tacoma,  Was- 
ington,  presided  at  the  annual  banquet  of 
Washington  State  Food  Brokers’  Club, 
held  at  Seattle  on  December  6th.  Honor 
guest  of  the  evening  was  Fred  Baxter, 
retired  President  of  Kelley-Clarke  Com¬ 
pany,  who  was  awarded  a  silver  plaque 
and  a  life  membership  in  the  organization 
in  recognition  of  his  services  to  the  club. 


JAPANESE  TO  FORM  FISHING  COMPANY 

According  to  the  American  Consulate 
General  at  Tokyo,  a  Japanese-sponsored 
Deep  Sea  Bonito  and  Tuna  Company,  to 
be  capitalized  at  35,000,000  yen,  will 
build  eight  fishery  bases  in  the  Nether- 
land’s  East  Indies  and  ten  more  in 
Japan’s  South  Sea  mandated  isles.  Of 
the  total  755  fishing-fleet  units,  235  will 
be  based  in  the  Netherland’s  East  Indies, 
with  each  base  having  from  30  to  40 
ships  under  its  control. 


WISCONSIN  CANNERS  SCHOOL  IN 
MARCH 

March  19th,  20th,  and  21st  have  been 
set  as  the  dates  for  the  Wisconsin  Can¬ 
ners  and  Growers  School  to  be  held  at 
the  University  of  Wisconsin,  Madison. 


BURNS  CONTINUES  AS  BROKERS 
PRESIDENT 

At  a  recent  meeting  of  Pittsburgh  Food 
Brokers  Association,  Walter  H.  Burns, 
of  the  company  bearing  his  name  was 
re-elected  President;  Stanley  Watt,  Vice- 
President  and  M.  E.  Fisher,  Secretary- 
Treasurer. 


CITRUS  FRUIT  BULLETIN  AVAILABLE 

“Citrus  Fruits,  World  Production  and 
Trade”  is  the  title  of  a  Bulletin  made 
available  for  distribution  by  the  Bureau 
of  Foreign  and  Domestic  Commerce  at  10 
cents  each  from  the  Superintendent  of 
Documents,  Washington,  D.  C. 


BURGESS  NAMED  TO  COMMERCE  POST 

Known  to  many  canners  as  a  result  of 
his  work  with  the  Canning  Code 
Authority,  when  he  was  senior  deputy 
administrator  in  the  Division  of  Food 
Industries,  Eugene  W.  Burgess  has  been 
appointed  Assistant  to  the  Under  Secre¬ 
tary  of  Commerce. 


JUICE  EXPANSION 

The  Richmond-Chase  Co.,  San  Jose, 
Calif.,  which  has  done  such  a  good  joli 
with  its  “Heart’s  Delight”  fruit  nec¬ 
tars  and  juices,  has  added  unsweetened’ 
prune  juice  to  its  lines,  making  this  fron 
dried  prunes  and  featuring  it  in  th-^ 
dVz-oz.  size  can. 

The  Barron-Gray  Packing  Co.,  Sai 
Jose,  Calif.,  has  also  stepped  out  witl 
a  new  product  which  is  being  markete  ; 
under  its  “Here’s  Health”  brand,  ani 
which  supplements  its  rather  extensiv' 
line  of  nectars,  fruit  juices  and  vegc 
table  juices.  The  new  item  is  a  vege 
table  cocktail  put  out  in  12-oz.  cans  an^ 
is  a  blend  of  tomato,  celery,  carrot  an- 
parsley  juices. 


FACTORY  WHISTLES  ARE  BUGLES.  TOC' 
Is  Your  Plant  Prepared  for  ’41? 
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CALENDAR  OF  EVENTS 

JANUARY  7-8,  1941 — Maryland  Can¬ 
ning  Crops  School,  Horticultural  Build¬ 
ing,  University  of  Maryland,  College 
Park,  Maryland. 

JANUARY  8-10,  1941 — Northwest  Can- 
ners  Association,  Annual  Meeting, 
Hotel  Multnomah,  Portland,  Oregon. 

JANUARY  8-10,  1941 — Sixth  Annual 
Conference  of  Michigan  Canners  and 
Fieldmen,  Michigan  State  College, 
East  Lansing,  Michigan. 

JANUARY  18-23,  1941— 38th  Annual 
Convention,  National  Food  Brokers 
Association,  Palmer  House,  Chicago. 

JANUARY  20-24,  1941 — Annual  Con¬ 
vention,  National  Canners  Association, 
Stevens  Hotel,  Chicago,  Illinois. 

JANUARY  20-24,  1941— Canning  Ma¬ 
chinery  and  Supplies  Exhibition, 
Stevens  Hotel,  Chicago,  Illinois. 

JANUARY  20-21,  1941 — Annual  Conven¬ 
tion,  National  Preservers  Association, 
Chicago,  Illinois. 

JANUARY  20-21,  1941  —  National- 
American  Wholesale  Grocers  Associa¬ 
tion,  Annual  Meeting,  Drake  Hotel, 
Chicago,  Illinois. 

JANUARY  21,  1941 — Annual  Meeting, 
Corn  Canners  Service  Bureau,  4:00 
P.  M.,  South  Ballroom,  Stevens  Hotel, 
Chicago. 


JANUARY  22,  1941— Evaporated  Milk 
Association,  Annual  Meeting,  Chicago, 
Illinois. 

JANUARY  22,  1941— National  Pickle 
Packers  Association,  Annual  Meeting, 
Palmer  House,  Chicago,  Illinois. 

FEBRUARY  4-5,  1941 — Indiana  Canners 
and  Fieldmen,  Annual  Conference,  Pur. 
due  University,  West  Lafayette,  Ind. 

FEBRUARY  6-7,  1941 — Annual  Conven¬ 
tion,  Ozark  Canners  Association  Colo¬ 
nial  Hotel,  Springfield,  Missouri. 

FEBRUARY  10-11,  1941  —  Tennessee- 
Kentucky  Canners  Association,  Annual 
Meeting,  Andrew  Johnson  Hotel,  Knox¬ 
ville,  Tennessee. 

FEBRUARY  15-22,  1941  —  National 
Cherry  Week. 

FEBRUARY  18-19-20,  1941— Technical 
School  for  Pickle  and  Kraut  Packers, 
Michigan  State  College,  East  Lansing, 
Michigan. 

FEBRUARY  28th  to  MARCH  7th— 

Canned  Salmon  Week. 

MARCH  5-6,  1941 — Annual  Meeting, 
Virginia  Canners  Association,  Hotel 
Roanoke,  Roanoke,  Virginia. 

MARCH  6-8,  1941 — Annual  Meeting, 

Canners  League  of  California,  Hotel  Del 
Monte,  Del  Monte,  California. 


MARCH  19-21,  1941  —  Canners  and 
Growers  School,  University  of  Wiscon¬ 
sin,  Madison,  Wisconsin. 

SLOGAN  GETS  CONGRESSIONAL 
ATTENTION 

So  appropriate  is  the  slogan  “Factory 
Whistles  are  Bugles,  Too!”,  as  an  ex¬ 
pression  of  industry’s  part  in  the  De¬ 
fense  Program,  that  Michigan’s  Repre¬ 
sentative,  Paul  W.  Shafer,  ranking 
Republican  Member  of  the  Military  Af¬ 
fairs  Committee  will  bring  it  to  the 
attention  of  Members  of  Congress. 

FRICTION  FIGHTER  BEARINGS 

The  Link-Belt  Company  recently  an¬ 
nounced  that  it  had  renamed  its  line  of 
anti-friction  roller  and  ball  bearings  in 
all  of  the  various  styles  of  housing  and 
the  company  has  now  completed  a  new 
88-page  data  book  No.  1775  for  the  aid 
of  all  who  have  occasion  to  use,  recom¬ 
mend  or  buy  bearings  and  other  power 
transmission  equipment.  Apropos  to  the 
change  of  name  these  friction  bearings 
are  now  classified  as  Flyweight,  Welter¬ 
weight,  Middleweight,  Heavyweight,  and 
Alternate  Heavyweight.  A  copy  of  the 
book  will  be  sent  free  upon  request  to 
the  company  at  307  N.  Michigan  Avenue, 
Chicago. 


FACTORY  WHISTLES  ARE  BUGLES,  TOO! 
Is  Your  Plant  Prepared  for  ’41? 
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Pea  Seed  for  Canners 


Northrup,  King  &  Co. 

Seed  Growers  and  Merchants  Since  1884 

Minneapolis,  Minn. 


Quality  of  canned  vegetable  products  starts 
with  quality  of  seed  used.  N.  K.  &  Co. 
strains  and  production  are  backed  by  56  years 
of  growing  experience.  This  firm  is  one  of  the 
pioneers  in  the  development  of  mid-west,  inter¬ 
mountain  and  far-west  seed  producing  terri¬ 
tories — the  sections  especially  adapted  to  grow¬ 
ing  pea  seed. 


Ask  today  for  prices  on — 

Alaska  28-57  World’s  Record 

Perfection  W.  R.  Thomas  Laxton 


ALASKA  28-57 

MEET  US  AT  BOOTH  205  AT  THE  CHICAGO 
CANNERS  CONVENTION 


Your  Processor  will  appreciate  this  Gift 


--Every 

Conner 


copy  of 
this 


Postagi 

Prepail 


The  Sixth  Edition  of 


/I  Qo4fuplete 
GowiAe>  Ut 
Gcul4Ai^UUL 

A  complete,  practical  and  up-to-date  canners’  text¬ 
book,  answering  any  questions  that  may  arise  relative 
to  proper  methods  of  canning.  It  covers  every  phase 
of  processing  vegetables,  fruits,  fish,  meats,  soups, 
preserves,  jellies,  sauces,  etc. 


THE  CANNING  TRADE 

The  Canned  Foods  Authority 

BALTIMORE  20  s.  gay  street  MARYLAND 


Size  6x9,  360  piges.  Beautifully  Bound. 
Stamped  in  Gold. 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Record  Sales  Continue  to  be  Reported — A 
Buying  Orgy  On? — Heavy  Canned  Foods 
Consuming  Months  All  Ahead  of  Us — Sold 
But  Not  Shipped. 

CHEERIO — “Fine  volume  of  orders 
this  month.  Have  nothing  on  our 
list  under  75  cents  per  dozen,  fac¬ 
tory,  and  only  small  lots  at  that 
price.  Believe  our  canner  friends 
should  advance  their  entire  list  on 
peas  at  least  5  cents.  Probably  in 
so  doing  we  may  be  able  to  realize 
our  1941  replacement  costs  which 
some  appear  to  be  disregarding,” 
writes  a  well-known,  not  often 
quoted,  Wisconsin  canner,  and  just 
at  hand.  “So  far  this  month  (Dec¬ 
ember  13th)  better  than  80  per 
cent  ahead  of  last  year.  We  really 
expect  some  fine  bookings  this 
month,”  writes  a  field  broker  in 
the  Tri-States  region,  swelling  the 
chorus  heard  from  many  sides,  and 
presenting  as  pleasant  a  Christ¬ 
mas  carol  as  anyone  in  this  indus¬ 
try  could  wish  to  hear. 

This  is  the  condition  of  the  can¬ 
ned  foods  market  generally,  with 
the  addition  that  all  hands  seem  to 
expect  a  resumption  of  buying  be¬ 
fore  the  new  year  sets  in,  or  early 
in  the  new  year,  and  that  prices 
may  be  relied  upon  to  advance. 
And,  as  we  have  long  since  pointed 
out,  the  demand  is  turning  to  the 
better  grades.  The  vast  bulk  of 
ctmned  food  consumers  have  long 
'vaited  for  the  time  when  their 
age  envelopes  would  permit  them 
t  (  buy  what  they  want,  without  too 
1 1'  ^;e  figuring,  and  now  that  they 
i  e  getting  the  money,  they  want 
i '  ^  best.  Oldsters  saw  much  of 
'  is  during  the  first  World  War, 
'  m  silk  shirts  went  to  $15.00  per, 
i  neck-ties  below  $5.00  were 
ned  by  the  war  workers.  They 
good  spenders  when  they  have 
money,  and  they  are  now  get- 
the  money,  and  they  will  con- 
'  e  getting  it  for  sometime  to 
'  e.  During  World  War  I  they 
the  story  of  a  “gentleman”  in 
overalls,  passing  the  finest  and 
1-  r  expensive  furniture  store  in 


town  (during  the  time  when  it  was 
said  men  were  hired  to  insult  cus¬ 
tomers)  saw  displayed  in  the  win¬ 
dow,  a  bedroom  suit  which  you  and 
I  could  only  look  at  like  the  hun¬ 
gry  urchin  looking  into  a  delicates¬ 
sen  window.  Going  in  he  inquired 
the  price,  and  the  immaculately 
dressed  salesman  assured  him  it 
was  the  most  expensive  suit  the 
store  had  ever  offered.  With  that, 
the  gentleman  stepped  into  the 
window,  and  to  the  consternation 
of  the  salesman,  sat  down  in  one 
of  the  priceless  chairs,  and  seemed 
to  like  the  outfit.  “What’s  the 
price,  did  you  say  ?”  The  salesman 
answered  $1,000  thinking  that 
would  keep  him  from  polluting  any 
more  of  the  set ;  but  the  gentlemen 
stepped  down,  reached  into  his 
pants  pocket,  and  taking  out  a  roll, 
peeled  off  $1,000  with  instructions 
to  send  the  suit  to  his  home,  giving 
the  address. 

Maybe  we  are  not  there  as  yet, 
but  we  are  coming. 

THE  MARKET — This  is  canned 
foods’  own  season  —  good  cold 
weather  that  whets  the  appetite, 
and  forces  both  the  landlady  and 
housewife  to  increase  the  portions 
and  add  to  the  variety,  and  you  are 
going  to  find  it  a  job  to  keep  them 
supplied.  Go  to  the  chains,  the 
mammoth  markets  and  the  indepen¬ 
dent  retailers  and  see  the  steady 
stream  of  canned  foods  rolling  out 
every  minute,  seemingly  everyone 
using  them.  In  fact  try  to  pic¬ 
ture  any  food  store  without  its 
endless  array  of  canned  foods  of 
all  conceivable  kinds.  No  wonder 
visitors  from  Europe  cannot  be¬ 
lieve  their  own  eyes  when  they  look 
into  these  windows,  and  say  that 
there  cannot  be  any  such  lavish 
variety  of  foods ;  they  must  be 
dummies,  they  infer.  Yet  there  are 
men  in  this  country  planning  and 
scheming  to  destroy  our  form  of 
Government  that  makes  all  this 
possible.  They  must  be  possessed. 

But  back  to  the  market.  You 
know  that  supplies  are  dwindling 
rapidly ;  must  be  when  even  in  holi¬ 
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day  season  canned  foods  are  mak¬ 
ing  record  sales. 

There  has  just  come  to  our  desk 
recent  figures  on  the  stocks  of  can¬ 
ned  foods.  They  make  interesting 
studies,  but  do  not  fail  to  note  one 
prominent  feature,  that  is  that 
most  stocks  have  already  been 
bought  (though  not  delivered)  and 
that  remaining  stocks  are  light,  and 
we  mean  light,  so  far  as  the  pos¬ 
sibility  of  buying  is  concerned. 
Take  the  report  of  lima  beans,  for 
instance.  November  1st,  there  were 
1,371,888  cases  of  all  kinds,  sizes 
and  grades.  Of  these  there  had 
been  sold,  not  shipped,  588,636 
cases,  leaving  but  783,252  cases  to 
serve  all  “have-nots”  until  almost 
a  year  from  now,  certainly  until  late 
in  the  Fall  of  1941.  The  Eastern 
States  pack  77)4  pei"  cent  of  these 
limas,  and  one  of  its  leading  can- 
ners  reminds  his  trade  there  is  a 
scarcity  in  the  higher  grades, — the 
Nos.  1-,  2-,  and  3-sieve  fancy  green 
limas. 

Apparently  the  situation  in  can¬ 
ned  corn  is  even  worse.  The  NCA 
figures  as  of  December  1st,  note  ye, 
give  11,298,977  cases  as  present — 
and  that  total  includes  carry-over 
from  last  year  or  before,  and  the 
residue  of  the  ’40  packs  after 
delivery  to  December  1st.  Those 
figures  compare  with  similar  dates 
in  1939  as  follows:  14,027,893 
cases.  A  report  from  Corn  Can- 
ners  Service  Bureau,  just  at  hand 
says:  ‘The  report  of  unsold  stocks 
as  of  November  15th  has  been 
completed — the  total  is  3,961,555 
cases  on  the  basis  of  actual  cases.” 
Again  the  “have-nots”  will  be  in 
a  grand  scramble  to  get  any  canned 
corn,  long  before  new  canned  corn 
can  possibly  be  produced,  because 
there  is  no  possibility  of  canned 
corn  coming  from  the  south  or 
from  any  other  region  of  the  world 
— no  chance  for  any  addition  to 
this  small  total  of  unsold  stocks. 

Yes,  we  understand  that  the  corn 
bought  but  not  shipped  is  still  with 
us,  and  will  be  fed  into  the  retail 
market  during  the  months  to  come. 
Lucky  men  who  own  it.  But  we 
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are  talking  of  the  possibilities  in 
the  market  for  those  who  need  and 
must  have  more  canned  corn,  or 
lima  beans,  or,  for  that  matter, 
about  any  other  item  of  canned 
foods.  The  World  War  is  said  to  be 
between  the  “haves”  and  the  “have- 
nots.” 

Canners  who  hold  stocks  of 
canned  foods  today,  unsold,  may 
well  consider  them  real  gifts  from 
Santa,  and  we  wonder  if  they  will, 
in  turn,  keep  Christmas  going  by 
giving  them  away  to  buyers.  They 
hold  the  answer  in  their  own  hands. 

MERRY  CHRISTMAS! 

NEW  YORK  MARKET 

Prices  Advancing  —  Peas  Strengthening  — 
Will  Any  Canner  Dare  Quote  Future  ’41 
Prices? — Lower  Prices  on  Corn  Only  For  Old 
Pack  Clean-outs — Sweet  Potatoes  in  Short 
Supply  —  Spinach  Cleaning  Up  —  Pineapple 
Juice  Moving  Upwards — Citrus  Recovering 
— Fruits  Quiet — Fish  Steady. 

By  “New  York  Stater” 

New  York,  Dec.  19,  1940. 

THE  SITUATION  —  While  holiday 
food  lines  are  holding  the  center  of 
the  stage  here  this  week,  canned 
foods  have  not  been  entirely 
neglected  and  price  changes  have 
been  principally  on  the  up-side. 
Advances  were  announced  during 
the  week  on  Hawaiian  pineapple 
juice  and  sardines,  and  shrimp 
prices  are  also  moving  upwards. 
Florida  citrus  is  also  showing  some 
recovery.  In  the  Tri-States,  a  little 
easiness  on  tomatoes  is  the  chief 
item  of  interest.  In  view  of  the 
current  lack  of  buying  interest  on 
vegetables,  however,  canners  ap¬ 
pear  to  be  only  “selling  themselves 
short”  by  putting  out  trial  balloons 
in  the  shape  of  price  concessions  in 
this  kind  of  a  market. 

THE  OUTLOOK  —  There  appears 
little  doubt  but  that  the  wholesale 
trade  is  resigned  to  an  advancing 
market  for  most  canned  foods 
during  the  coming  year.  Recent 
developments  in  the  shape  of  in¬ 
quiries  indicate  that  a  substantial 
volume  of  business  may  be  booked 
over  the  remainder  of  December 
for  shipment  and  billing  as  of 
January  2,  1941.  Canners  appear 
to  be  quite  bullish  with  regard  to 


price  prospects  for  the  new  year, 
and  are  turning  a  cold  shoulder  in 
most  instances  to  buyers’  bids 
under  the  current  market.  Instead 
of  being  willing  to  consider  con¬ 
cessions,  packers  in  most  instances 
are  talking  a  higher  basis  on  what¬ 
ever  unsold  stocks  may  remain 
from  their  1940  packs. 

TOMATOES — The  southern  market 
has  been  under  some  pressure  dur¬ 
ing  the  past  fortnight,  and  prices 
have  weakened  slightly,  although 
in  view  of  the  strong  position  of 
canned  foods  generally,  there  seems 
to  be  little  reason  for  any  break  in 
tomatoes.  While  2s  are  generally 
held  at  an  inside  price  of  56-57  V2C 
f.  o.  b.  canneries,  some  lower  offer¬ 
ings  are  reported.  “Bottom”  on 
2i/>s  is  77V2C,  with  10s  $2.60,  while 
many  sellers  quote  80c  and  $2.65, 
respectively,  on  these  sizes.  De¬ 
mand  for  tomatoes  for  prompt 
shipment  has  been  extremely  slow 
this  week,  but  the  trade  is  looking 
for  a  pick-up  in  trading  interest 
during  the  closing  week  of  the 
year.  Fancy  tomato  juice  has  come 
in  for  some  attention  at  40c  for  Is, 
70c  for  2s,  and  $2.75  for  10s,  f.  o.  b. 
canneries. 

PEAS — Standard  peas  are  strong 
at  a  minimum  of  75c  in  the  South, 
with  the  market  nearer  771/2-8OC 
in  most  instances  where  full  quality 
standards  are  involved.  Prices  on 
extra  standards  and  fancy  quality 
are  on  the  up-side  and  canners  are 
getting  a  good  volume  of  inquiry 
for  peas  for  shipment  immediately 
after  the  turn  of  the  year.  In  view 
of  the  complexity  of  the  outlook  for 
1941,  the  trade  is  wondering 
whether  or  not  any  canners  will 
have  the  temerity  to  come  out  with 
future  prices  during  the  progress 
of  the  industry’s  meetings  in  Chi¬ 
cago  next  month. 

CORN — The  market  for  standard 
crushed  ranges  65  to  70c,  f.  o.  b. 
cannery.  Reports  of  shading  down 
to  62V2C,  it  appears,  arise  from  the 
fact  that  some  parcels  of  carryover 
1939  pack  have  appeared  on  the 
market  at  that  level.  Extra  stan¬ 
dard  crushed  is  firm  at  82i/2-85c, 
with  a  fair  inquiry  reported,  while 
fancy  ranges  95c  and  upwards.  It 
is  reported  that  New  York  State 
and  Midwestern  canners  are  plan¬ 


ning  higher  prices  on  unsold  stocks 
of  fancy,  with  an  advance  looked 
for  early  in  the  new  year. 

SWEET  POTATOES  —  Offerings  of 
“sweets”  for  prompt  shipment  are 
not  large,  and  it  looks  like  a  short 
supply  on  this  item.  Solid  pack  2s 
are  firm  at  72i/2-75c,  with  21/2S  at 
95c-$1.00  and  10s  at  $3.50,  while 
syrup  pack  range  82i/2-85c  for  2s, 
$1.20-$1.25  for  21/2S,  and  $3.75- 
$4.00  for  10s,  at  canneries. 

SPINACH  —  Reports  from  the 
South  indicate  that  unsold  spinach 
stocks  in  canners’  hands  are  clean¬ 
ing  up  rapidly,  and  the  market  is 
taking  on  a  stronger  tone.  For 
prompt  shipment,  standard  quality 
is  held  at  “inside”  prices  of  721/2- 
75c  for  2s,  921^0  for  21/2S  and  $3.25 
for  10s,  while  strictly  fancy  quality 
is  posted  at  80c  for  2s,  $1.00  for 
21/2S,  and  $3.50  for  10s,  f.  0.  b. 
canneries. 

PINEAPPLE  JUICE — Paced  by  the 
Hawaiian  Pineapple  Co.,  Ltd.,  pine¬ 
apple  products’  canners  this  week 
announced  advances  of  5  cents  per 
dozen  on  Hawaiian  pineapple  juice 
in  2s,  121/4  cents  per  dozen  on  the 
46-ounce  container,  and  35  cents 
per  dozen  on  10s,  bringing  the  mar¬ 
ket  to  921/2C,  $2.17l^,  and  $4.50, 
respectively,  for  prompt  shipment. 
This  is  the  second  advance  on  this 
item  made  recently,  and  brings  the 
market  back  close  to  the  basis  pre¬ 
vailing  before  the  sharp  cut  made 
a  few  months  back. 

CANNED  CITRUS  —  Florida  citrus 
prices  have  shown  a  slight  recov¬ 
ery  during  the  current  week,  and 
the  market  in  Texas  is  stiffening 
in  sympathy.  For  prompt  ship¬ 
ment  unsweetened  juice,  packers  in 
both  States  quote  2s  at  50c  and  46- 
ounce  tins  at  $1.05.  Florida  can¬ 
ners  quote  blended  orange  anc 
grapefruit  juice  at  521/2C  for  2  3 
and  $1.15  for  46-ounce,  whil? 
orange  juice  is  posted  at  55c  an 
$1.20  for  these  sizes.  Fancy  grape¬ 
fruit  sections  list  at  721/2C  for  2i , 
$1,771/4  for  404s  and  $2.10  for  5!- 
with  broken  sections  in  2s  at  62 1/2  v 

CALIFORNIA  FRUITS  —  No  pric 
changes  are  reported  on  Californi  • 
canned  fruits  this  week,  and  trac  ¬ 
ing  has  been  quiet  on  all  item-. 
Coast  reports  are  to  the  effect  thf : 
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transcontinental  rail  rates  on 
canned  foods  from  the  Pacific 
Coast  to  the  Eastern  Seaboard  will 
probably  be  cut  to  96  cents  per  100 
pounds  from  the  present  schedule 
of  $1.16  early  in  1941,  the  low  rate 
applying  to  cars  of  60,000  pounds 
minimum.  The  rail  rate  still  tops 
the  intercoastal  steamer  rate  by  a 
substantial  margin,  but  in  view  of 
the  growing  scarcity  of  steamers, 
the  lower  basis  quoted  by  the  rail 
carriers  may  tempt  some  move¬ 
ment  by  rail  during  the  coming 
year. 

SHRIMP — With  cannery  holdings 
dwindling  and  complete  assort¬ 
ments  difficult  to  locate,  shrimp 
prices  are  firming  up  at  the  Gulf. 
Canners  are  now  holding  firm  at 
$1.10  on  small,  $1.15  on  medium, 
$1.20  on  large,  and  $1.25  on 
jumbos,  f.  o.  b.  Gulf  points.  Jobbers 
are  rounding  out  their  assortments 
in  anticipation  of  firmer  prices  and 
a  growing  shortage  after  the  turn 
of  the  year. 

SARDINES — With  the  Maine  pack 
close  to  a  fiat  failure,  and  supplies 
difficult  to  locate,  buyers  are  show¬ 
ing  increasing  interest  in  the  im¬ 
ported.  Here  again,  however,  the 
situation  is  one  of  scarcity  and 
high  price,  due  to  war  develop¬ 
ments.  Prices  on  imported  lines  for 
shipments  are  advancing  steadily, 
and  the  spot  market  is  working  up¬ 
wards.  Portuguese  paper  wrapped, 
Norwegian  style,  are  now  up  to 
$9.50  for  regular  quarters.  Kip¬ 
pered  snacks  and  herring,  packed 
in  Canada,  and  brisling  in  olive  oil, 
caught  in  the  North  Sea  and  packed 
■'1  England,  are  meeting  with  de- 
I  'and  here  to  replace  the  normal 
r  pplyof  Norwegian  sardines,  shut 
■  '  since  the  German  occupation  of 
!  ".at  country. 

•SALMON  —  Salmon  prices  hold 
ong,  particularly  on  reds.  No 
>  ticular  buying  interest  on  sal- 
n  was  evident  this  week.  Job- 
3  are  working  out  current  hold- 
3  before  re-entering  the  market 
salmon  for  coast  shipment,  and 
s  probable,  because  of  recent  ad- 
•  ces  in  the  coast  market,  that 
-iO  resale  activity  will  be  wit- 
.;ed  here  before  any  additional 
■e  movement  from  Seattle. 


CHICAGO  MARKET 

Seasonable  Dullness  —  Prices  Well  Main¬ 
tained — Tomato  Products  Hard  to  Find — 
Peas  Firming — 10’s  Green  Beans  Cleaned 
Up — Coast  Fruits  Firm. 

By  “Illinois” 

Chicago,  Dec.  19,  1940. 

ONLY  FOUR  WEEKS  AWAY — Just  a 
short  month  before  the  bugle 
sounds  and  the  parade  begins  with 
the  N.C.A.  meeting  leading  off.  Get 
your  bets  down  early. 

GENERAL  MARKET — Canned  foods 
show  little  activity  as  far  as  the 
staples  are  concerned.  Prices  are 
well  maintained  all  along  the  line. 
Fill-in  orders  and  rounding  out 
stocks,  seems  to  be  all  that  the 
buyer  is  interested  in. 

TOMATOES — Seasonable  dullness 
rules.  Confidence  prevails  among 
the  canners  and  there  is  little  pres¬ 
sure  to  sell.  Confidence  likewise 
prevails  among  the  trade,  with 
nearly  everyone  feeling  that  to¬ 
day’s  prices  are  low  with  every 
chance  of  somewhat  higher  levels 
as  the  Winter  develops. 

Going  quotations  in  Indiana  are : 

Std.  Ex.  Std. 

No.  2  tin....$  .621/2  $  .721/2 

No.  21/2  tin  .821/0  .95 

No.  10  tin..  2.75  3.25 

Some  near  fancy  tomato  business 
has  been  booked  lately  but  such 
packings  are  scarce. 

TOMATO  PRODUCTS — No.  10  tin 
puree  has  been  the  feature.  Some 
houses  are  trying  to  cover  on  extra 
standard  grades  but  it’s  hard  to 
find  any  puree  of  that  kind.  Strictly 
fancy  is  quoted  at  a  price  range  of 
$2.75  to  $3.00,  factory. 

Fancy  catsup  is  steady.  Extra 
standard  catsup  is  wanted  as  a 
popular  item  but  sellers  are  few. 

Tomato  juice  has  had  but  routine 
call. 

CORN — All  cream  style  grades, 
both  white  and  yellow  are  in  a  firm 
position  and  canners  feel  they  will 
be  able  to  obtain  their  asking 
prices,  which  generally  speaking 
are:  No.  2  fancy  cream  style 
Country  Gentleman,  92i/2c;  No.  2 
extra  standard  cream  style  Country 
Gentleman,  85c ;  No.  2  fancy  cream 


style  yellow  corn,  90c;  f.  o.  b. 
Indiana.  No.  2  fancy  whole  kernel 
yellow,  90c,  f.  0.  b.  Wisconsin.  Some 
little  No.  1  tin  corn  has  been 
offered  lately  at  70c  for  fancy 
Country  Gentleman.  No.  10s  are 
cleaned  up. 

PEAS — Some  Wisconsin  canners 
have  marked  up  No.  2  standard 
No.  4  Alaskas  to  80c,  factory,  and 
claim  to  have  made  sales  at  that. 

Others  are  wondering  why  there 
has  not  been  a  broader  and  better 
demand  for  No.  2  tin  fancy  No.  2 
sieve  Alaskas.  With  the  trade  press 
all  reporting  that  consumer  de¬ 
mand  is  running  to  better  quality, 
fancy  extra  sifted  early  June  peas 
should  come  into  their  own. 

A  prominent  broker  told  your 
reporter  yesterday  that  he  had 
searched  Wisconsin  thoroughly  for 
No.  10  tin  standard  No.  4  sieve 
Alaskas  but  that  he  had  been 
unable  to  find  any.  No.  10  peas  of 
all  kinds  are  quite  scarce. 

GREEN  &  WAX  BEANS — The  fea¬ 
ture  of  this  market  is  the  cleaned 
up  situation  on  everything  in  No. 
10s  and  particularly  fancy  and 
extra  standard.  Whole  grades  as 
well  as  cuts. 

No.  2  standard  cut  green  beans 
are  quoted  at  75c  Wisconsin 
factory. 

SAUERKRAUT — Canners  are  be¬ 
ginning  to  realize  that  the  below- 
cost  prices  that  have  been  ruling 
the  past  several  months,  have  not 
moved  any  appreciable  quantity 
and  think  that  it’s  about  time  to 
stiffen  up  a  bit,  and  some  of  them 
have  advanced  5  cents  per  dozen 
over  the  low  of  a  month  ago.  With 
seasonable  weather,  there  should 
be  more  kraut  eaten  now. 

BEETS-CARROTS — Like  all  other 
vegetables,  No.  10s  are  getting 
scarce  in  beets  particularly.  It’s 
hard  to  find,  so  it  is  authoritatively 
stated.  No.  10  cuts.  No.  10  sliced 
and  No.  10  diced  beets.  Carrots 
are  in  better  supply  and  No.  10 
fancy  diced  are  available  at  $2.75 
to  $3.00  factory. 

PUMPKIN  —  Not  much  activity 
has  been  noted  although  everyone 


FACTORY  WHISTLES  ARE  BUGLES,  TOO! 
Is  Your  Plant  Prepared  for  ’41? 
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figured  that  the  pre-Christmas  de¬ 
mand  would  be  pronounced.  No.  2 
fancy  pumpkin  has  been  offered  as 
low  as  55c  Indiana  factory,  with 
No.  21/2  tins  at  70c. 

CALIFORNIA  FRUITS  —  No.  2i/^ 
choice  yellow  cling  peaches  are 
firmly  held  on  the  Coast  at  $1.25 
and  it  is  difficult  to  obtain  at  less. 
No.  2Vi  standard  clings  are  $1.15. 
All  No.  10s  are  about  cleaned  up. 

Apricots  continue  to  move  in  a 
sparing  manner.  Fruit  cocktail 
and  fruit  salad  has  had  some  call 
of  late.  Prices  are  well  maintained. 

PACIFIC  NORTHWEST — Fancy  and 
choice  grades  of  pears  in  the  popu¬ 
lar  counts  have  advanced  some  5 
to  10  cents  per  dozen  over  opening. 
The  lower  grades  are  the  only  weak 
spots  (although  the  word  weak  is 
hardly  proper  to  use)  in  the  pear 
line. 

Berries,  white  and  black  cherries 
and  other  fruits  from  Oregon  and 
Washington  are  in  excellent  posi¬ 
tion.  Interest  has  been  aroused  of 
late  in  Oregon  prunes  and  some 
little  business  has  resulted. 

GRAPEFRUIT  &  GRAPEFRUIT  JUICE 
— The  confusion  that  has  been  in 
this  market  for  the  past  month  or 
so  is  clearing.  Those  canners  who 
quoted  as  low  as  471/2^  for  No.  2 
tin  grapefruit  juice  have  with¬ 
drawn.  It  is  said  that  the  bottom  is : 
No.  2  unsweetened  grapefruit  juice, 
50c ;  No.  46  oz.  unsweetened  grape¬ 
fruit  juice,  $1.05;  and  No.  10  tin 
unsweetened  grapefruit  juice, 
$2.20,  f.  o.  b.  Florida  or  Texas. 
Segments  are  quoted  at  70c  to 
72V2C  for  No.  2  tins  in  Florida  with 
a  fair  business  resulting.  Reports 
have  it  that  Florida  is  not  going  to 
have  the  large  crop  as  was  figured 
on  a  short  time  ago  and  all  due  to 
drought  conditions. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “OCTOPUS”  —  The  Depart¬ 
ment  of  Justice  stated  that  chain 
methods  as  employed  by  the  big 
companies  such  as  the  “octopus” 
and  its  subsidiary,  the  Atlantic 
Commission  Co.,  would  receive 
attention  at  its  hands.  It  is  to  be 
hoped  that  this  part  of  the  investi¬ 
gation  will  not  be  whitewashed. 

Farmers  who  must  sell  an  abund¬ 
ance  of  food  at  distressed  prices,  so 
low  as  to  threaten  them  with  bank¬ 


ruptcy,  can  well  urge  the  Depart¬ 
ment  of  Justice  to  take  particular 
pains  in  investigating  the  below- 
cost  selling  by  the  “octopus.” 

CALIFORNIA  MARKET 

Cold  Hurts  Citrus  Crops,  Peas  And  Tender 
Vegetables — Tomato  Vines  Killed — Market 
Quiet — Buyers  Expected  Back  in  the  Mar¬ 
ket  Soon — Crapefrut  Prices. 

By  “Berkeley” 

San  Francisco,  Dec.  19th,  1940. 

WEATHER — Cold  weather,  which 
made  an  appearance  early  this  sea¬ 
son  in  most  other  parts  of  the 
country,  has  finally  visited  Cali¬ 
fornia.  All  sections  of  the  State 
have  been  visited  and  considerable 
damage  has  been  done  to  citrus 
crops,  peas  and  tender  vegetables. 
Tomato  vines  have  been  killed  and 
fresh  tomatoes  will  have  to  come 
from  warmer  climes  during  the 
next  few  months.  At  San  Fran¬ 
cisco  a  low  of  43  degrees  above 
zero  was  recorded  during  the  cold 
snap,  but  in  many  other  parts  of 
the  State,  including  southern  Cali¬ 
fornia,  temperatures  as  low  as  20 
degrees  were  listed  in  weather  re¬ 
ports.  Rain  followed  the  cold  spell, 
breaking  a  period  of  drought  and 
enabling  farming  operations  to  get 
under  way. 

ARMY  BUYING  OFFICE  —  Califor¬ 
nia  canners  and  wholesalers  have 
been  cheered  by  the  announcement 
from  Washington  to  the  effect  that 
a  central  buying  office  for  the  pro¬ 
curement  of  West  Coast  products 
used  by  the  army  is  to  be  estab¬ 
lished  at  San  Francisco.  The  local 
office  will  buy  canned  fruits  and 
canned  salmon,  while  a  Chicago 
office  will  buy  canned  meats,  vege¬ 
tables  and  flour,  and  a  New  York 
office  will  buy  coffee,  sugar,  tea, 
spices,  and  many  manufactured 
food  items.  Canners  have  been  ad¬ 
vised  that  general  specifications 
for  canned  foods  are  being  simpli¬ 
fied  and  brought  up  to  date  and 
that  arrangements  are  being  com¬ 
pleted  for  the  inspection  and  ac¬ 
ceptance  of  purchases  by  army 
inspectors  before  shipment  from 
the  warehouse. 


MARKET — A  rather  light  busi¬ 
ness  in  canned  foods  is  being  had 
just  now  and  no  real  activity  is 
expected  until  after  the  end  of  the 
year.  Canners  who  have  returned 
from  visits  to  leading  distributing 
centers  express  satisfaction  with 
the  manner  in  which  California 
canned  fruits  are  going  into  con¬ 
sumption,  and  suggest  that  buyers 
should  be  back  in  the  market  on 
a  considerable  scale  within  a  month 
or  so.  The  comment  on  the  fact 
that  many  items  are  selling  at  en¬ 
tirely  too  low  a  price,  considering 
packing  costs,  and  express  the 
opinion  that  advances  may  be  ex¬ 
pected  throughout  the  lists.  Most 
of  the  changes  of  late  have  been 
in  fruits  in  the  No.  10  size.  Latest 
of  these  has  been  the  advancing 
of  prices  on  No.  10  Choice  pears 
to  $5.80  on  the  part  of  several 
packers.  That  consumers  are  get¬ 
ting  real  bargains  in  canned  fruits 
is  evidenced  by  the  fact  that  adver¬ 
tised  brands  of  peaches  are  selling 
at  two  cans  of  No.  21/2  clings  for 
25  cents,  in  grades  considered  bet¬ 
ter  than  choice,  with  standards 
selling  at  two  cans  for  21  cents. 
Of  course,  most  of  these  prices  are 
in  short-haul  territory. 

GRAPEFRUIT  —  The  California 
Packing  Corporation  has  brought 
out  tentative  1940-41  opening 
prices  on  Del  Monte  grapefruit  and 
grapefruit  juice  from  its  Florida 
cannery.  Grapefruit  is  offered  at 
40  cents  for  buffet,  621/2C  for  No. 
300,  821/2C  for  No.  2  tall,  and 
$2,221/2  for  No.  5.  Sweetened  grape¬ 
fruit  juice  is  listed  at  40  cents  for 
the  No.  211  cylinder,  55  cents  for 
No.  2  tall,  and  $1.20  for  47  oz.  Un¬ 
sweetened  juice  is  priced  21/2  cents 
a  dozen  less  on  the  two  smaller 
sizes,  and  5  cents  less  on  47  oz. 
Orders  taken  at  these  prices  are 
for  shipment  prior  to  January  3  , 
1941. 

PINEAPPLE — The  Hawaiian  Pin  j- 
apple  Company,  Ltd.,  has  brough  t 
out  a  revised  list  covering  pin  - 
apple  juice  effective  immediate!/. 
Advances  have  been  made  almo  t 
restoring  the  list  to  parity  wiii 
the  one  in  effect  until  early  in  ti  e 
fall  when  substantial  reductioi  s 
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were  made.  The  only  exceptions 
are  No.  2  tall,  now  but  21/2  cents 
under  the  old  list,  and  No.  211, 
which  is  5  cents  under  this.  Several 
weeks  ago  a  general  advance  was 
made,  wiping  out  about  one-half  of 
the  reduction.  The  new  list  is  as 
follows:  No.  21/2S,  $1,371/2;  No.  2, 
921/2C;  No.  211,  621/2C;  8  oz.,  471/2C; 
46  oz.,  $2,171/2,  and  No.  10,  $4.50. 
At  this  writing  other  firms  have 
taken  no  steps  to  readjust  their 
lists. 

TOMATOES  —  The  local  tomato 
market  is  quiet  and  is  expected  to 
remain  so  for  some  time.  Deliveries 
on  sales  made  earlier  in  the  season 
are  going  forward  as  fast  as  ship¬ 
ping  space  can  be  secured.  Whole¬ 
salers  in  other  parts  of  the  country 
are  suddenly  very  anxious  to  have 
stocks  on  their  floors,  suggesting 
that  they  want  the  goods  on  hand 
in  case  opportunities  present  them¬ 
selves  for  securing  government 
business. 

FISH — The  canned  fish  market  is 
rather  quiet,  with  salmon  making 
the  best  showing.  This  is  also  the 
firmest  item  in  the  list.  Some  sales 
of  No.  1  tall  Alaska  red  salmon  are 
reported  at  $2.60,  with  pinks  at 
$1.50,  or  just  a  little  more  than  in 
a  long  time.  Sardines  are  feeling 
the  lack  of  export  demand  and 
sales  are  being  made  at  $3.15,  with 
featured  brands  at  $3.40.  Quota¬ 
tions  on  tuna  remain  about  the 
same,  but  the  light  business  being 
booked  is  not  contributing  to  the 
strength  of  the  market. 

GULF  STATES  MARKET 

The!  Great  Day — Oysters  50  Years  Ago — 

Weather  Bad,  Shrimping  Off — Prices 
Very  Firm. 

By  “Bayou” 

Mobile,  Ala.,  Dec.  19,  1940. 

’  LETIDE — When  these  lines  are 
'  !,  everybody  will  be  busy  and 

;  ■!  more  or  less  high  pitch  of  ex- 
'  '  nent  on  the  last  lap  of  prepara- 
t  s  for  the  big  celebration  of 
'  'stmas. 

iom  a  spiritual  standpoint  it 
i  greatest  event  in  Christian- 
't  ‘ — the  birth  of  our  Saviour,  and 
n  a  physical  standpoint,  it  is 


the  coming  of  Santa  Claus  with  its 
accompanying  mental  headaches 
for  the  head  of  the  family  to  pro¬ 
vide  the  necessary  funds. 

To  some,  it  will  be  a  day  of  big 
celebration,  while  to  others,  it  will 
be  just  another  day  gone.  Some 
will  be  at  home,  or  in  a  hospital 
confined  to  bed  with  illness  and  to 
these  we  extend  our  sincere  sym¬ 
pathy  and  good  wishes  for  a  speedy 
recovery. 

But  regardless  of  our  prosperity 
or  adversity  at  this  time,  we  can 
all  join  in  a  fervent  prayer  of 
thanksgiving  that  our  grand  and 
glorious  Nation  is  out  of  war, 
which  in  itself  is  an  event  of  great 
rejoicing. 

OYSTER  BUSINESS  FIFTY  YEARS 
AGO  —  Our  local  newspaper.  The 
Register,  prints  an  article  which 
appeared  in  the  columns  of  its 
paper  fifty  years  ago  and  before 
the  advent  of  motor  boats. 

The  article  is  quoted  here  below : 

“the  oyster  trade  —  Mobile, 
Dec.  16,  1890:  A  reporter  of  this 
paper  had  a  very  interesting  con¬ 
versation  yesterday  with  Maj.  F.  S. 
Parker,  president  of  the  Gulf  Coast 
Oyster  Company,  relative  to  the 
inauguration  of  steam  communica- 
ton  between  this  City  and  the  oys¬ 
ter  beds  in  Portersville  Bay. 

“Said  the  Major:  ‘To  the  energy 
and  the  enterprise  of  Capt.  Chase 
Spotswood  of  the  White  Star  Tow¬ 
ing  Association  and  his  brother, 
Capt,  Barclay  Spotswood,  of  the 
twin  propeller  Evangeline  is  to  be 
largely  attributed  the  new  method 
and  system  of  handling  the  oyster 
supply  to  meet  the  growing  demand 
from  large  markets  of  consump¬ 
tion,  and  to  relieve  the  embarrass¬ 
ments  and  difficulties  inseparably 
attendant  upon  a  precarious  trade, 
by  means  hitherto  employed — the 
sailing  vessel.’  ” 

SHRIMP — The  shrimpers  are  find¬ 
ing  it  difficult  to  locate  large 
shrimp,  and  this  is  partly  due  to 
the  fact  that  the  weather  has  been 
bad  and  the  boats  have  not  been 
able  to  do  much  fishing  either  in 
the  lower  bay  or  the  Gulf. 

As  a  consequence,  the  bulk  of 
the  shrimp  available  at  present  are 
medium,  and  not  many  of  them. 


The  canneries  have  been  forced 
to  shut  down  the  greater  part  of 
the  past  week  due  to  the  lack  of 
raw  material.  And  not  many  raw 
headless  shrimp  have  been  shipped, 
either. 

At  any  rate,  the  canneries  are 
getting  ready  to  shut  down  for  the 
holidays  and  the  shrimp  boats  will 
lay  up  and  get  ready  for  the  oyster 
business. 

A  few  of  the  boats  will  keep  on 
trawling  for  shrimp,  but  the 
majority  of  them  will  go  to  tonging 
oysters,  either  for  the  raw  market 
or  the  canneries. 

The  price  of  canned  shrimp  is 
$1.10  per  dozen  for  No.  1  small; 
$1.15  for  No.  1  medium;  and  $1.20 
for  No.  1  large,  f.  o.  b.  factory. 

2’S  CANNED  TOMATO  QUOTATIONS  BY 
TOMATO  CANNERS, 

Reported  By  Canned  Tomato  Association, 
Chicago,  December  6,  1940 — Prices  Quoted 
As  of  December  1,  1940. 

This  price  report  has  been  compiled 
from  tomato  canners’  quotations  to  show 
you  the  market  trends  across  the  country. 

Suggestions  or  criticisms  to  make  these 
reports  more  valuable  to  you  will  be 
most  welcomed. 


STATE 

GRADE 

AVER. 

ARKANSAS  . 

. Std. 

.60 

CALIFORNIA  . 

. Fancy 

1.00 

Std. 

.80 

ILLINOIS  . 

.Ex.  Std. 

.80 

INDIANA  . 

. Fancy 

.721/2 

Ex.  Std. 

.621/2 

Std. 

.63 

IOWA  . 

. Fancy 

.85 

NEBRASKA  . 

Ex.  Std. 

.68 

Std. 

.65 

MARYLAND  . 

.Ex.  Std. 

.70 

Std. 

.60 

MISSOURI  . 

.....Fancy 

.85 

Ex.  Std. 

.621/2 

Std. 

.591/2 

NEW  YORK  . 

. Fancy 

.95 

Ex.  Std. 

.75 

MICHIGAN  . 

.Ex.  Std. 

.65 

Std. 

.621/2 

NEW  MEXICO . 

. Std. 

.671/2 

OHIO  . 

. Fancy 

1.05 

Ex.  Std 

.80 

Std. 

.65 

PENNSYLVANIA... 

■Ex.  Std. 

.71 

Std. 

651/2 

TENNESSEE  . 

. Std. 

.621/2 

TEXAS  . 

. Std. 

.60 

VIRGINIA  . 

.Ex.  Std. 

.60 

Std. 

.59 

WISCONSIN  . 

.Ex.  Std. 

.75 

Std. 

.70 
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JOBBERS’  PRIVATE  LABELS 

The  recent  suggestion  by  Charles 
Wesley  Dunn,  general  counsel  for  the 
Associated  Grocery  Manufacturers  of 
America,  that  efforts  be  made  to  secure 
an  amendment  to  the  federal  anti-trust 
laws  which  would  effectively  prohibit 
brand  manipulation  by  private  label  dis¬ 
tributors  against  the  products  of  national 
advertisers  has  aroused  considerable  in¬ 
terest  in  the  food  trade. 

Distributor  reaction  to  this  proposal  is 
summed  up  by  the  Biddle  Purchasing  Co. 
this  week  as  follows:  “Efforts  expended 
by  a  wholesaler  in  popularizing  his  pri¬ 
vate  label  merchandise  are  cumulative  in 
effect — and  his  profit  margin  is  larger 
than  on  nationally  advertised  products. 
Generally  speaking,  the  more  extensive 
the  advertising  appropriation  of  a  manu¬ 
facturer,  the  lower  is  the  margin  of 
profit  secured  by  distributors.  “Take  it 
or  leave  it — get  your  profit  out  of  the 
turn-over”  seems  to  be  the  attitude  of 
some,  not  all,  manufacturers  of  nation¬ 
ally  advertised  lines  toward  wholesale 
distributors. 

“Last  week,  in  a  press  interview,  Mr. 
Charles  Wesley  Dunn,  counsel  for  the 
Associated  Grocery  Manufacturers  whose 
membership  embraces  manufacturers  of 
nationally  advertised  grocery  products, 
took  a  shot  at  the  sale  of  private  label 
merchandise  which  is  in  competition  with 
the  nationally  advei'tised.  His  aim  prob¬ 
ably  was  at  chains,  but  his  shot  scattered 
and  hit  wholesalers  and  ‘voluntaries’.  He 
started  in  part:  ‘.  .  .  a  dealer  is  primarily 
and  essentially  a  distributor  and  has  a 
public  distribution  responsibility  accord¬ 
ingly;  and  therefore,  he  has  no  lawful 
right,  consistent  with  the  policy  of  the 
anti-trust  law,  to  take  advantage  of  his 
important  control  over  the  channels  of 
grocery  distribution  unfairly  to  substi¬ 
tute  the  sale  of  his  own  private  brands  in 
derogation  of  that  responsibility  and  in 
the  direction  of  unlawful  monopoly.’ 

“As  a  corrective  to  ‘unfair’  methods 
used  in  pushing  sales  of  private  label 
products,  Mr.  Dunn  recommends  that 
laws  be  amended  or  a  new  one  enacted 
which  will  effectively  curb  such  practices. 

“The  Robinson-Patman  Act  was  given 
the  stamp  of  approval  by  the  majority  of 
national  advertisers.  It  gave  them  an 
‘out’  for  wiping  slates  clean  of  special 


allowances — not  that  they  have  remained 
clean,  for  allowances  can  now  be  lawfully 
given  on  ‘proportionally  equal  terms’  to 
all.  In  many  cases  chains  can  qualify  for 
‘specials’  and  advertising  allowances, 
whereas  wholesalers  cannot.  Whatever 
these  manufacturers  may  have  gained 
by  the  elimination  of  or  reduction  in 
‘specials’  and  allowances  formerly  ex¬ 
tended  probably  has  been  more  than 
offset  by  the  fact  that  the  law  has  en¬ 
couraged  the  development  of  the  private 
label  by  both  chains  and  wholesalers.  It 
has  ‘backfired’,  injuring  manufacturers 
just  as  it  has  injured  the  wholesalers. 

“A  law  designed  to  curb  the  sale  of 
private  label  products  certainly  will  not 
have  the  support  of  the  wholesale  trade. 
There  are  several  curbing  laws  now 
seriously  affecting  wholesalers,  including 
the  Fair  Labor  Standards  (Wage  and 
Hour),  Robinson-Patman,  Walsh-  Healey, 
and  Wagner  Labor  Acts.” 


QUICK  FROZEN  FOODS 

Establishments  engaged  primarily  in 
the  preparation  of  quick  frozen  foods 
reported  large  increases  in  employment, 
wages,  and  value  of  products  for  1939  as 
compared  with  1937,  according  to  pre¬ 
liminary  figures  compiled  from  returns 
of  the  Census  of  Manufacturers  for  1939 
and  released  this  week  by  the  Bureau  of 
the  Census,  Department  of  Commerce. 

The  industry,  as  constituted  for  census 
purposes,  embraces  establishments  prim¬ 
arily  engaged  in  the  quick-freezing  of 
fruits  and  vegetables  for  ultimate 
delivery  to  the  consumer  in  a  frozen 
state. 

The  1939  census  of  manufacturers  is 
the  first  census  for  which  employes  of 
these  plants  who  were  primarily  engaged 
in  distribution,  construction,  etc.,  activi¬ 
ties  have  been  called  separately  on  the 
schedule.  It  is  not  known  how  many  of 
the  wage  earners  reported  for  1937  were 
engaged  in  distribution  and  construction 
and  how  many  were  engaged  in  manu¬ 
facturing.  Employes  of  the  plants  re¬ 
ported  as  engaged  in  distribution  and 
construction  activities  in  1939  are  not 
included  in  this  preliminary  report  but 
will  be  included  in  the  final  repoi't. 

The  wage  earners  primarily  engaged 
in  preparing  products  of  this  industry 


in  1939  numbered  2,641  an  increase  of 
34.5  per  cent  compared  with  1,963  re¬ 
ported  for  1937,  and  their  wages,  $1,656,- 
025,  exceeded  the  1937  figure,$l,332,131, 
by  24.3  per  cent. 

The  value  of  products  of  the  industry 
for  1939  amounted  to  $10,107,442  an 
increase  of  24.2  per  cent  compared  with 
$8,140,846  reported  for  1937. 

THE  KRAUT  PACK 

The  1940  harvest  season  has  ended 
and  we  have  just  taken  the  customary 
inventory  for  the  year  end. 

We  were  surprised  to  learn  that  in 
spite  of  many  opinions  to  the  contrary, 
the  total  holdings  of  kraut  are  now  only 
121^%  greater  than  a  year  ago.  Last 
year  was  a  rather  short  year  on  kraut 
production,  and  many  people  had  thought 
that  this  year  would  show  a  bumper 
pack.  Selling  prices  have  reacted  ac¬ 
cording  to  this  mistaken  belief.  The 
figures  now  show  that  there  has  been 
no  warrant  for  the  panic  prices  at  which 
kraut  has  recently  been  selling.  It  has 
been  a  mistake  to  assume  that  there  is 
an  unwieldy  surplus  of  kraut  on  hand. 
Here  are  the  inventory  figures: 


Here  is  the  close  of  season  inventory  in 
45  gallon  casks: 


1939 

1940 

N.  Y.  (14  firms) . 

Ohio  & 

.  185,069 

206,482 

Mich,  (10  firms)... 
Wis.  & 

.  60,328 

66,776 

West  (15  firms)... 

.  88,401 

102,199 

333,798 

375,457 

Surprisingly  little  increase  over  last 
year!  Some  people  have  been  believing 
that  we  had  50%  or  even  100%  more 
goods  than  a  year  ago.  Stocks  are  up 
only  1214%  while  movement  is  up  much 
more  drastically.  Nearly  all  packers 
have  enjoyed  a  movement  at  least  15  to 
25%  over  last  fall,  and  in  some  cases 
the  increased  movement  is  50%  and  60%. 
The  demand  is  more  active  than  for 
years. 

From  this  picture  it  may  reasonably 
be  concluded  that  no  ki’aut  manufac¬ 
turer  need  again  lose  money  this  year. 
A  reasonable  supply  and  an  active  de¬ 
mand  should  make  a  satisfactory  year 
for  all. 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 

Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”;  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


ASPARAGUS 

White  Colossal,  Na  2V^ . . 

Large,  No.  2^ — . . 

Medium,  No.  2V4 . . 

Green  Mam.,  No.  2  ro.  cans... 

Large,  No.  2 . . 

Medium,  No.  2........«............. 

Tips,  White,  Mam.  No.  1  sq.. 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s . 

Green  Tips,  40/60,  2s . 

Green  Cuts  and  Tips.  2s . 

Green  Cuts  and  Tips,  10s . . 

Green  Cuts,  2s . . 


CANNED  VEGETABLES— Continued 


Eastern 
Low  High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 .  1-00  1.05 

12-oz.  vac . 

No.  10  .  nominal 

Ex.  Std.  No.  2 _  .87  Vs  .95 

No.  10  .  5.25  6.00 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 92^  1.00 

No.  10  . 

Ex.  Std.  No.  2 .  -80  .85 

No.  10  .  5.10  . 

Std.  No.  2 . 75  . 

No.  10  .  5.00  . 

Shoepeg,  Fancy  No.  2................  1.00  1.10 


Central 
Low  High 


STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

No.  10  . 

Ex.  Std.  Cut  Green,  No.  2 . 

No.  10  . 

Std.  Cut  Green,  No.  2 . 

No.  10  . 

Fancy  Whole  Green,  No.  2........ 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std..  No.  2 _ .... 

No.  fO  . . . . 


.75  .90 

3.76  3.76 

.65  .70 

3.26  3.60 

1.16  1.60 

6.00  6.60 

1.00  1.20 

4.50  . 

.85  1.26 

4.60  4.60 

.77  Va  .95 

4.00  4.26 

.76  .76 

3.26  3.40 

1.16  1.60 

6.26  . 


.72»/a  .771/2 
3.25  3.60 


1.10  1.15 

6.25  6.60 

.90  1.00 

4.00  4.50 

.75  .85 

3.75  4.00 

1.50  1.60 

6.00  6.60 

1.25  1.35 

4.26  4.50 


nominal 

nominal 


LIMA  BEANS 


No.  2  Tiny  Green . . 

No.  10  . 

No.  2  Fancy  Small  Green . 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White. . 

No.  10  . 

Ni).  2  Soaked . . . 


.60  .76 

3.25  3.75 

.67%  .66 


.72%  .80 


Whole,  No.  2 . 90 

■0-  2%  . .  1.00 

Crt,  No.  2' . I70 

o.  2%  . 85 

10  . 3.35 

-  -sd,  No.  2 . 80 

o.  2%  .  1.00 

o.  10  .  3.50 

d.  No.  2 . 70 

’•  10  .  3.40 

'sstring.  No.  2 . 70 

10 .  3.10 


1.60 

1.06 

4.00 

4.00 

.80 

.75  . 

.96 

.80  . 

3.75 

3.25  . 

.85 

.80  . 

.85 

.90 

1.00 

.95  . 

1.10 

4.26 

3.75  . 

3.35 

.80 

.70  . 

1.20 

3.60 

3.60 

d.  No.  2.. 

.  10  . 

N,  No.  2.. 
10  . 


3  AND  CARROTS 

No.  2 . . 

■y  No.  2 _ _ _ 


.76  _ 

4.60  4.60 

.80  . 

3.25  3.75 


.65  .80 

.95  1.16 


.67%  .70 

3.00  3.25 


HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2%  . 72%  .86 

No.  10  .  2.10  2.75 

MIXED  VEGETABLES 

Fey.,  No.  2 . 85  .90 

No.  10  .  4.25  4.60 

Std.,  No.  2 .  .57%  .77% 

No.  10  .  3.26  4.00 


PEAS 

No.  2  Fancy  Sweets,  2s .  1.30 

No.  2  Fancy  Sweets,  3s .  1.15 

No.  2  Fancy  Sweets,  4s .  1.07% 

No.  2  Fancy  Sweets,  5s .  1.02% 

No.  2  Ex.  Std.  Sweets,  2s .  1.10 

No.  2  Ex.  Std.  Sweets,  Ss .  1.00 


No.  2  Ex.  Std.  Sweets,  4s.. 
No.  2  Ex.  Std.  Sweets,  6s.. 
No.  2  Std.  Sweets,  2s . 


No.  2  Std.  Sweets,  3s . 87% 

No.  2  Std.  Sweets.  4s . 85 


.80 

.90 

No. 

3.50 

4.00 

No. 

No. 

No. 

No. 

No. 

1.40 

1.52% 

1.35 

1.40 

1.50 

1.50 

6.50 

7.50 

8.00 

No. 

1.20 

1.25 

1.20 

1.30 

No. 

1.15 

1.20 

1.10 

1.30 

1.25 

1.25 

No. 

5.60 

6.35 

No. 

.77% 

.92% 

.90 

.90 

.90 

No. 

No.  2  Ex.  Std.  Alaskas,  5s . 

No.  10  Ex.  Std.  Alaskas,  Is . 

No.  10  Ex.  Std.  Alaskas,  2s . 

No.  10  Ex.  Std.  Alaskas,  3s .  5.50 

No.  10  Ex.  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  2s . 85 

No.  2  Std.  Alaskas,  3s . 80 

No.  2  Std.  Alaskas,  4s . 75 

No.  2  Std.  Alaskas,  5s . 75 

No.  10  Std.  Alaskas,  2s .  4.50 

No.  10  Std.  Alaskas,  3s . .  . 

No.  10  Std.  Alaskas,  4s .  4.25 

No.  2  Ungraded . 75 

Soaked,  2s  . 62% 

10s  .  3.25 

Blackeye,  2s.  Soaked . 57% 


5.25  5.50 

.80  .90 

nominal 
.77%  .80 

nominal 
.90  1.07% 

nominal 
.80  .85 

nominal 
.70  .75 

nominal 

1.00  . 


Eastern 

Central 

West  Coast 

No.  10  . 

nominal 

Low 

High 

Low 

High 

Low 

High 

Ex.  Std.  No.  2 . 

No.  10  . 

.  5.25  5.75 

nominal 

Std.  No.  2 . 

.  187%  .90 

...... 

2.66 

2.70 

2.80 

2.86 

CORN — Creamstyle 

. 

. 

. 

2.66 

2.70 

Yellow,  Fancy  No.  2 . 

.97%  1.00 

2.60 

2.60 

2.56 

2.60 

No  in 

2.80 

2.60 

2.30 

2.85 

Ex.  Std.  No.  2 . 

. 87%  .90 

.80  .90 

2.36 

2.30 

2.40 

2.60 

No.  10  . 

2.60 

2.70 

.fi7%  .70 

.67^  7ft 

. 

2.40 

2.66 

No.  10  . 

. 

2.40 

2.60 

White,  Fancy  No.  2 . 

.95  1.00 

2.25 

2.40 

No.  10  . 

nominal 

2.26 

2.10 

2.16 

.••••- 

..•••- 

Ex.  Std.  No.  2 . 

.  .85  .90 

.75  .90 

2.80 

2.60 

2.30 

2.35 

No.  10  . 

5.00  5.25 

1.66 

....... 

1.66 

1.76 

Std.  No.  2 . 

.70  .70 

.70  . 

7.26 

7.60 

7.60 

9.60 

No.  10  . 

.  4.75  . 

1.00 

1.06 

.70  . 

2.00  2.35 


.90  1.00 

.80  .85 


.60  .60 
2.60  . 


West  Coast 
Low  High 


1.30 

1.50 

1.36 

1.10 

1.25 

1.20 

1.05 

1.20 

1.16 

1.00 

1.10 

1.10 

1.20 

1.20 

.95 

1.00 

1.00 

.90 

.95 

.95 

.85 

.92% 

.97%  l.OO 

.90 

.96 

.95 

.85 

.90 

.85 

.75 

.85 

.85 

5.25 

6.00 

4.25 

4.25 

1.30 

1.45 

1.20 

1.40 

1.35 

1.10 

1.16 

1.30 

1.20 

1.05 

1.16 

1.20 

.85 

.95 

1.10 

.80 

1.00 

1.00  1.10 

.90  .95 

.85  .95 

.85  .95 


.95  1.00 

.60  .65 


Fancy,  No.  2 . 

.55 

.65 

.65 

.70 

No.  2% . 

. 80  .90 

.70 

.80 

.85 

.921/. 

No.  10  . 

2.60 

3.00 

2.75 

3.00 

SAUER  KRAUT 

Fancy,  No.  2 . 

.70 

.75 

No.  2%  . 

.60  .70 

.62% 

.75 

.85 

.90 

No.  10  . . . 

.  2.35  . 

2.25 

2.75 

2.65 

2.75 

SPINACH 

No.  2 . 

. 75  .80 

.65 

.80 

.95 

No.  2%  . 

. 92%  1.00 

.85 

1.05 

1.20 

No.  10  . 

2.75 

3.75 

4.00 
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Extern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2 . . 


SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

No.  2%  . 

No.  3,  Squat  Vac . 

No.  10  . 

Fey.,  No.  2  Syrup  Pack.. 

No.  2%  . 

No.  10  . . 


TOMATOES 

Fancy,  No.  2... _ .... 

No.  2%  - 

No.  10  . 

Ex.  Std.,  No.  1 . 

No.  2  . . . 

No.  2%  . 

No.  10  . — 


Std..  No.  1.. 

No.  2  . 

No.  2%  .. 
No.  10  ... 


TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 


No.  10 


3.00 


.86 

.86 

e....- 

_ 

.90 

1.10 

.85 

.75 

.80 

.92% 

1.00 

3.00 

3.75 

.87% 

.92% 

.75 

1.16 

1.25 

1.00 

4.00 

4.26 

Solid 

Pack 

.95 

1.00 

.90 

1.10 

1.00 

1.16 

1.25 

1.25 

1.35 

1.25 

1.35 

3.76 

4.50 

4.00 

4.36 

.60 

•■•a 

.46 

.47% 

.76 

.65 

.82% 

.76 

.85 

.86 

1.20 

1.00 

1.15 

1.16 

3.26 

3..50 

3.00 

3.76 

3.35 

With 

puree 

.37% 

.42% 

.42% 

.62% 

.62% 

.57% 

.60 

.62% 

.70 

.76 

.76 

.77% 

.82% 

.86 

.90 

.87% 

.95 

2.60 

3.00 

2.75 

3.25 

2.75 

3.00 

.40 

.60 

.42% 

.45 

3.00 

3.26 

3.00 

3.25 

3.26 

3.40 

.37% 

.40 

.42% 

.62% 

2.70 

2.75 

3.00 

3.00 

2.85 

3.00 

TOMATO  JUICE 

No.  211  Cyl . 

No.  300  . 45 

No.  303  Cyl . 60 

No.  2  . 70 

No.  2  Cyl . 76 

No.  3  Cyl . 

No.  10  .  2.75 


TURNIP  GREENS 

No.  2  . 70  . 

No.  2%  . 96  . 

No.  10  .  3.40  3.75  3 

Canned  Fruits 

APPLES 

No.  10,  water .  2.76  ....... 

No.  10,  standard  heavy  pack....  2.90  3.00 

No.  10,  fancy  heavy  pack .  3.35  3.60 


.70  . 

2"70  ’3"25 


.62% 


.70  .72% 

2.‘76  2.86 


2.90  3.00 

’3.2B  05 


CANNED  FRUITS— Continnsd 


Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 

PEACHES 

Y.  C.,  Fey..  No.  2% . .  .  .  1.32%  1.35 

Choice,  No.  2% . .  .  .  1.25  1.36 

Std.,  No.  2% .  1.16  1.17% 

Fey.,  No.  10 . . .  4.76  4.90 

Choice,  No.  10.....„...........—  .  .  4.60  4.76 

Std.,  No.  10 .  .  3.76  4.15 

Pie,  No.  10 . . .  .  3.76  4.00 

Water.  No.  10 . . .  8.00  3.10 


PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  . 

Choice,  No.  2% . 

No.  10  . 

Bartlett,  Fancy.  No.  2%. 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water . . 

No.  10  Pie.  S.  P . 


1.86 

1.86 

— 

i’.6B 

1.90 

1.85 

1.90 

1.76 

1.75 

1.30 

1.40 

1.52%  1.66 

6.16 

6.26 

5.50 

5.80 

4.90 

6.00 

3.60 

4.00 

3.26 

4.00 

PINEAPPLE 


F.  O.  B.  Honolulu 
Cuban  Mexican  Crushed  Sliced 


No.  1  Flat . 

No.  211  Cyl . . . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice .  6.26 

No.  10  in  Syrup................ . .  . 


PINEAPPLE  JUICE 

Buffet  . 

No.  211 . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 


RASPBERRIES 


Black,  Water,  No.  2 . .  . 

No.  10  . 

Red,  Water,  No.  2 .  1.46  1.66 

No.  10  .  7.60  . 

Black,  Syrup,  No.  2 . 

Red,  Syrup.  No.  2 .  1.60  1.76 


.80 

.80 

.86 

.80 

1.30 

1.42% 

1.50 

1.70 

4.26 

6.36 

6.60 

4.25 

6.76 

6.00 

F.  0.  B.  Honolulu 

.  . 

.45 

.47% 

. 

.60 

.62% 

.80  ... 

. 87% 

.92%. 

. 

1.32% 

1.37% 

2.06  .. 

2.06 

2.17% 

4.25 

4.16 

4.50 

1.60 

1.70 

.  1.66 

7.60 

.  6.00 

_  1.66 

6.50 

.  6.00 

1.40 

1.60 

.  1.80 

2.00  2.17 

Canned  Fish 


.72%  .80 

3.15  3.50 

.66  .72% 

2.86  3.00 

APRICOTS 

No.  2%,  Fancy . 

No.  2%,  Choice . . . 

No.  2%  Std . 

No.  10  Fancy . 

No.  10,  Choice . 

No.  10,  Std . 


APPLE  SAUCE 

No.  2  Fancy _ 

No.  10  . 

No.  2  Std . 

No.  10  . 


2.20  . 

1.90  2.06 

1.66  1.76 

7.26  . 

6.60  6.75 

6.76  6.00 


LOBSTER 


Flats,  1  lb . 

%  Ih . 

. .  6.00 

.  K.fiO 

%  Ih . 

.  .  1  Kft 

OYSTERS 

Southern 

.  1  ftft 

1.06 

.  1  10 

1.00  1.0.5 

.  1  «n 

2.10 

2.20 

910 

Selects,  6  oz . 

Northwest  Selects 

illO  i“20 
1.60  1.66 


BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water... 

BLUEBERRIES 


No.  2  .  1.60  1.60  1.50  1.50 

No.  10  . .  nominal  . 


CHERRIES 

Red  Sour  Pitted,  No.  2.. 

Red  Sour  Pitted.  No.  10 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . . 

No.  10  . 

GRAPEFRUIT  SECTIONS  Florida  Texas 

8  oz . .  . .  ......  ...... 

No.  2  . 72%  .82%  .72%  .76 

No.  6  . 2.10  2.25  2.10  . 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . . . 

No.  300  . 

No.  2  . 50 

46  oz . 1.05 

No.  6  . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


'*.'55  ".’eo  ".’eo 

1.20  1.06  1.10 


1.00  1.05  .90  1.00 

4.75  6.25  4.60  4.90 


1.10  1.16 


5.00  5.25 


1.36  1.40 

5.00  6.25 

2.30  2.30 

2.10  2.25 

2.00  2.00 

7.86  8.00 

7.26  7.60 

6.86  7.16 


SALMON 

Red  Alaskas,  Tall,  No.  1. 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat  No.  1 . 

No.  %  . 

Pink.  Tall,  No.  1 . . 

Flat,  No.  % . . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall.. 


SHRIMP 

No.  1.  Small .  . 

No.  1,  Medium .  1.30  1.36 

No.  1.  Large .  1.36  1.45 


Southern 
1.10  1.16 
1.15  1.20 

1.20  1.25 


2.20  2.35 

7.65  7.76  SARDINES  (Domestic)  Per  Case 


%  Oil,  Key .  nominal 

%  Oil,  Keyless .  nominal 

%  Oil.  Tomato.  Carton . 

%  Oil,  Key  Carton .  nominal 

%  Mustard,  Keyless . nominal 

Calif.  Oval  No.  1.  24*s . . 

Calif.  Oval  No.  1,  48’s . .  . 


1.26  1.36 

6.75  6.00 


TUNA  FISH.  Per  Case 


Fey.,  Yel.,  Is,  24’s. 
Fey.,  Yel.,  Is,  48*8. 


Light  Meat,  Is. 


2.50  2.65 

1.66  1.76 

2.00  2.10 


L50  L55 

.96  _ 


2.00  2.10 

1.36  1.40 

1.85  1.90 


3!i6  slib 


10.00  10.50 
6.26  6.50 

4.16  4.40 

13.00  13.00 

7.00  7.00 
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WANTED  and  FOR  SALE 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Tumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Townsend  vegetable  shoestringers,  bean  cutters, 
cherry  and  strawberry  slicers.  Townsend  Machinery  Co., 
Rome,  N.  Y. 


FOR  SALE — One  standard  2-crate  Sprague-Sells  retort  in 
vsry  good  condition.  Price  $75.00  F.  0.  B.,  Wilkes-Barre, 
Pennsylvania,  Standard  Vulcanizing  Works,  408  S.  Main  Street. 


FOR  SALE:  Two  Erie  City  Return  Tubular  Boilers,  maxi¬ 
mum  pressure  150  lbs.  per  square  inch.  200  H.  P.  rating.  Now 
in  original  setting.  Price  $500  each.  Address  Box  A-2464,  The 
Canning  Trade. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


WANTED  —  CANNED  FOODS 


TTi'  YOU  WANT  good  2nd  hand  ma¬ 
chinery —  ASK  FOR  IT.  State 
your  wants  on  the  “Wanted  and 
For  Sale”  page. 

You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  this  page. 

You  want  to  rent  or  to  buy  a  can¬ 
nery — or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  this  page 
THE  COST  is  very  small. 

The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 

THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
.Address  Box  A-2420,  The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE — Pennsylvania  tomato  cannery  complete  with  all 
necessary  machinery  and  building  including  small  home.  Ad¬ 
dress  Box  A-2463,  The  Canning  Trade. 


HELP  WANTED 


WANTED — Experienced  superintendent  to  supervise  modern 
cannery  packing  a  line  of  staple  vegetables  such  as  tomatoes, 
peas,  stringless  beans,  tomato  paste  and  specialties.  Applicant 
must  have  technical  knowledge,  as  well  as  practical  experience. 
State  all  particulars.  Address  Box  A-2462,  The  Canning  Trade. 


SITUATIONS  WANTED 


*  OSITION  WANTED — Packing  plant  manager  desires  con- 
ion,  experienced  in  packing  fruit  and  vegetables,  installing 
a  ’  handling  plant  equipment,  purchasing  supplies  and  stock, 
V  .  -  ^housing  and  shipping,  office  and  business  experience.  Avail- 
a  ■  January  1st.  Address  Box  B-2457,  The  Canning  Trade. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


ME  lU^rmrEiDi  Westminster, Met. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


TKu  CANNING  TRADE  •  December  23,  1940 


r 


Where  To  Buy 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BOOKS,  on  canning,  formulae,  etc. 
The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


P 


CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 


CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 
Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 


CAN  SEALING  COMPOUND 


Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


A  FAST  ONE 

A  man  entered  the  vestibule  of  a  hotel  and  placed  his 
umbrella  in  the  stand.  But  before  going  upstairs  he  tied  to  the 
umbrella  a  card  on  which  he  had  written:  “This  umbrella 
belongs  to  a  champion  boxer.  Back  in  10  minutes.”  In  20 
minutes  he  returned,  but  the  umbrella  was  gone.  The  card, 
however,  was  still  there,  and  on  it  someone  had  written : 
“Umbrella  taken  by  a  champion  long-distance  runner.  Won’t 
be  back  at  all.” 

I  was  the  only  boy  that  could  answer  a  question  the  teacher 
asked  in  school  today,”  Said  Harry.  “I  am  proud  of  you,” 
said  his  mother.  “I  am  glad  that  you  are  paying  attention  and 
learning  so  rapidly.  What  was  the  question?” 

“Who  broke  the  glass  in  one  of  the  side  windows?” 

She:  I  don’t  like  the  looks  of  that  halibut. 

Fish  Dealer:  Well,  madam,  if  it’s  looks  you’re  after,  you  had 
better  buy  goldfish. 

A  one-way  street  is  a  street  on  which  the  motorist  is  bumped 
from  the  rear  only. 

Wife:  Where  on  earth  did  you  get  that  red  lantern,  dear? 

Absent-minded  Husband :  Some  careless  fellow  left  it  out  here 
beside  a  hole  in  the  road. 

Mrs.  B.  had  always  been  obliged  to  economize  in  buying  her 
clothes.  An  aunt  died  and  left  her  a  thousand  dollars.  Mr.  B. 
was  a  good  sport  and  said: 

“Now,  dear,  you  can  get  yourself  some  decent  clothes.” 

“I’ll  do  nothing  of  the  kind,”  said  Mrs.  B.  I’ll  get  the  kind 
other  women  are  wearing.” 

“Did  you  have  a  pleasant  trip  across?”  asked  the  friend  of 
the  tourist  who  was  just  in  from  Europe. 

“Some  of  the  time,”  replied  the  tourist.  “The  first  day  at  sea 
was  gorgeous,  but  the  rest  of  the  trip  was  disgorgeous.” 

“Were  you  frightened,  Sam?” 

“I  sure  was.” 

“Did  you  run?” 

“I’ll  say  so.  Why,  boss.  Ah  run  so  fast  dat  if  I  had  one 
feather  in  my  hand  I  would  have  flown.” 


INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  III. 

LABELS 


“So  this  is  your  little  girl,”  said  the  social  worker.  And 
this  little  one  in  the  cradle,  I  presume,  belongs  to  the  contrary 
sex?” 

“Yessum,”  said  the  mother.  “That’s  a  girl,  too.” 


Gamse  Lithographing  Co.,  Baltimore,  Md. 
R.  I.  Kittredge  &  Co.,  Chicago,  Ill. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 


Irene  Green 

Wore  flimsy  frocks  of  crepe  de  chine; 

And  when  she  walked  upon  the  scene 
You  saw  more  Irene  than  crepe  de  chine. 

He:  Along  late  in  the  evening  the  party  waxed  merry. 

She:  Poor  Mary. 

A  Scotchman  and  his  wife  walked  from  their  farm  to  t;;e 
county  fair,  his  wife  laden  down  with  a  heavy  lunch  baskvi. 
Once  arrived  at  the  fair,  he  considerately  turned  to  her  and  sai^ : 

“You’d  better  let  me  carry  the  basket  now,  Mary;  we  mig’ t 
get  separated  in  the  crowd.” 

UNPOPULAR 

“Who’s  monkeying  with  the  radio?” 

“Oh,  that’s  static.” 

“I  never  did  like  that  guy.” 
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,  tomato  ^^citrus 

JUICE  FILLER 

/  Used  by  leading  Manufacturers 

I  I  for  filling  Tomato  and  Citrus 

I  ^^^H^j^HjimillBlIII^^  Juice,  also 

^^Hjjjjllllll^^  Tomato  Pulp  and  Puree,  Clear  Soups  etc. 

Fruits,  String  Beans,  Beets,  etc. 

^  Has  no  air  vent  stems  to  damage  fruit.  Designed  for  high 

speed.  Belt  drive  or  direct  connected.  Fills  absolutely 
accurate.  No  Can  No  Fill.  Rapid  Valve.  Built  in  three 
sizes;  Eight  Valve,  Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request. 

AYARS  IVEACHINE  CO.,  Salem,  New  Jersey 


CALLy 


^-J^f RACTIVELY  coLOR^^ 

On^fmcdCf^e^itiettA 

OiwSpecuMi^ 


^  CO. 


CHICAGO, ILL 


■HI' 
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SEEDS 

of 

QUALITY 


GREEN  HOUSE  AT  IDAHO  FALLS,  IDAHO 


DR.  M.  E.  ANDERSON,  Plant  Pathologist,  and  T.  T.  HOPKINS,  Production 
Manager,  checking  the  results  of  their  experiments. 


''BLOOD 

TELLS" 


•  For  65  years  we  have  specialized  in  the  breeding  and  growing  of  peas  and  beans.  Many  new 
varieties  have  originated  on  our  Trial  Grounds.  Standard  old  varieties  have  been  improved  for 
type  or  disease  resistance  wherever  possible.  Year-round  work  through  Green  House  and  in  the 
open  has  been  maintained,  not  only  in  good  years,  but  in  lean  years  as  well. 

•  Because  of  these  facts,  we  offer  you  our  services  as  a  source  of  seed  supply  in  which  you  c  in 
have  every  confidence  that  no  effort  will  be  spared  to  furnish  well-bred  stocks  of  the  highest  p;  s- 
sible  quality. 


ILLINO  S 


CHICAGO 

1876  • 


PEAS 


Breeders  and  Growers 

SWEET  CORN 


BEANS 


